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1.1.1 Summary table of course objectives for curricular developed 
and implemented have relevance to the local, regional, 
national, and global developmental needs: 
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School of 
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MBA 

BBA (H) 

MBA 

BBA 

SWARNIM 
STARTUP & INNOVATION 
UNIVERSITY 

Academic Year 2023-2024 

No. of 
Course 

Objectives 

WHERE IDEAS COME ALIVE 
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13 

the local., 

12 
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development 
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5 
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Course 
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the national 
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75 
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No. of Course 
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SWARNIM 
STARTUP & INNOVATION 
UNIV ERSITY 

SVWARRNIM SCHO0L OF MANAGEMENI 

COMMERCE AND LIBERAL ARTS 

WHERE DEAS COME ALIVE 

i.1 Curriculum design and development 

Metric No 1.1.1 

Curricula developed and implemented have relevance to the local, regional, 
national, and global developmental needs, which is reflected in the Programme 
outcomes (POs), and Course Outcomes (COs) of the Programmes offered by 
the University 

Document:List of CO's & P0's for Master of Business 
Administration Program 
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SWARNIM 
STARTUP & INNOVATION 
UNIV ERSITY 

WHERE IDEAS COME ALIVE 

Programme Outcomes (PO) of MBA 

PO1: Management Knowledge: To develop students' Comprehensive management 
knowledge that can help them to be a business leader and manager 
PO2: Analytical Skills: To demonstrate conceptual, analytical, technical, entrepreneurial and 
human relation skills to be an effective management professional and that help to diagnostic 
problem-solving s7ills in order to support management decision-making. 

PO3: Research Aptitude: An ability to demonstrate a critical awareness of current issues 

(diversity, social responsibility, sustainability, innovation, knowledge management, etc.) in 
business and management which is informed by leading edged research and practice in the 
field. 

PO4: Culture, Values and Ethics: Gain insights into how cultural values can impact ethical 

decision making. Understand that ethical standard can vary across cultures, and develop the 
ability to navigate these differences to become successful managers 

POS: Strategic marketing Knowledge: To possess a deep understanding of marketing 
principles, including competitive analysis. Students would be able to formulate effective 
marketing strategies to address business challenges and opportunities. 

PO6: Financial knowledge: Develop a strong foundation in financial principles, including 
understanding financial markets, risk management, financial instruments and valuation 

techniques. 
PO7: Entrepreneurship Skills: Apply the entrepreneurial, analytical, managerial skills for 

effective business management and for effective startups. 

Bausashr 

PO8: Individual and Leadership skills: Function effectively as an individual, and as a member 

or leader in diverse teams, and in multidisciplinary settings. 
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SWARNIM 
STARTUP & INNOVATION 
UNIVERSITY 

PO9: Strategic HR Knowledge: Able to develop and implement strategic human resource 

management plans that align with overall business goals. This involves understanding how HR 

strategies can conttibute to the success of an organization. 

WHERE IDEAS COME ALIVE 

PO10: Life Long Learning: Ability to integrate business knowledge and management 

techniques in a changing business environment to achieve long term objectives of organization. 

Programme Educational Outcomes (PEO's) 

PEO 1: To have a flexible attitude and lifelongg learning in order to be able to adapt to emerging 

Technologies, developments, and shifts in the global economy. 
PEO 2: The program cultivates the capacity to lead oneself and others in the accomplishment of 

Organizational goals and maximize results for all stakeholders, as well as to collaborate within 

and across organizational boundaries. 

PEO 3: Implement and recognize ethical dilemmas, backed by your own integrity and self 

assurance to respond appropriately. 
PEO 4: Exhibit solid technical expertise in the areas of finance, marketing, human resources, 

logistics and supply chain management, international business, business analytics, and 

entrepreneurship as well as the management domain. 

'ouuaihr 

PEO 5: to build professional competence in research, data analysis and interpretation, planning 
and it's effective execution, shrewd decision making, organization, and a solution-finding 

methodology. 

PEO 6: Being renowned for their ability to manage diversity as a team player and their 

leadership abilities to make wise choices while collaborating with colleagues in a cross-cultural 

setting 

SWARRNIM SCHOOL.OF MANAGEMEN) 
COMMERCE AND LIBERAL ARTS 
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Subject 

MBA101MAE 

Managerial 

of CO 

Ço1 

CO2 

Name Description 

CO3 

Economics CO4 

COS 

Bausask 

SWARNIM 
STARTUP & INNOVATION 

UNIVERSITY 

making. 

Course Outcomes 

Academic Year 2023-2024 

WHERE IDEAS COME ALIVE 

To equip the students of 

management with techniques of 

managerial economics to enable 

them its relevance decision 

Semester 1 

Analyze the demand and supply 
conditions and assess the 

position of a company 

To understand the production 
and cost function using curves 
and theories. 

Design competition strategies, 
including costing, pricing, 
product differentiation, 
according to the natures of 
products and the structures of 
the markets. 

decisions 

To understand the Concept of 
National Income, Fiscal and 
Monetary Policies and Macro 
Environmnent in business 

Relevance to the 

Local/Regio National 

nal 

1ON 
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MBA 102 PPM 

Principles & 
Practices of 

Management 

MBA103MM 

Marketing 
Management 

CO1 

CO2 

ço3 

CO4 

CO1 

CO2 

CO3 

SWARNIM 
STARTUP & INNOVATION 

UNIVERSITY 
WHERE IDEAS COME ALIVE 

Understanding the concept 
and nature of Management 
and recognize various 
perspectives on 
Management. 

To develop strategic planning 
and summarize the concept and 
complete the process of 
organizing. 

COs To develop strategic decision 
making strategies in an 
organization. 

To develop an understanding of 
staffing, Directing and 
Controlling 

To develop an understanding of 
leadership and Styles 

To familiarize with the basic 

concept and techniques of 
marketing management, 
marketing mix and influence of 
environment on the marketing 
decisions. 

To understand various concepts 

of product and role and 
importance of various pricing 
methods on marketing 
decisions. 

To create awareness about 

channel intermediaries and 

mix 

various elements of promotion 

SHRRNIM SCHOQ OF MANAGEMENI 
COMMERGE AND LIBERAL ARIS 
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MBA1040RB 

Organisation 
Behaviour 

MBA105 POM 

Production and 

Operation 
management 

CO4 

CO1 

CO2 

CO3 

CO1 

SWARNIM 

COS Highlighting the ethical issues 
and developments in marketing 
along with understanding the 
current trends in marketing 
environment. 

CO2 

STARTUP & INNOVATION 

UNIVERSITY 

Bausalk 

WHERE IDEAS COME ALIVE 

To analyze the marketing 
research and various steps 
involved in marketing research 

process. 

Learners will be able to 

understand and apply the 
concept of individual, group 
and organization behavior at 
work. 

To demonstrate the 

understanding of individual 
behavior in organizations due to 

diversity, attitudes, job 
satisfaction, emotions, 

C04 Explain how organizational 

personality, perception, 
motivation that influence the 

decision making and work. 

To with concept of leadership 

and power. 

change and culture affect 

working relationships within 
organizations. 

Apply the skills which are 
necessary to analyze and 
synthesize the inter 
relationships inherent Operation 
and production system. 

To understand the evolution of 

MRPII and enterprise resource 
planning used in managing 

COWEROE ANDy1951345333 Pinto@swarrnim.edu.in www.swarrnim.edu.in 
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MBA106AFM 

Accounting for 

Managers 

C03 

Enr 

CO4 

CO1 

CO2 

CO3 

C04 

ÇOs 

MBA107EAS CO1 

SWARNIM 
STARTUP & INNOVATION 
UNIVERSITY 

WHERE IDEAS COME ALIVE 

operations. 

To develop the knowledge of 
Quality Circles and Quality 
Control in business operations. 

To enhance the skills of 

inventory management and 
inventory control like ABC, 

VED, FNSD analyses and value 
analysis. 

To communicate the major 
management accounting 

concepts related to planning, 
directing, controlling and 
decision making. 

To make the students aware 

about using management 
accounting tools for pricing and 
budgetary control. 

To understand the concept of 
responsibility accounting and 
the role of a manager in the 
process of responsibility 

accounting. 

Analyze cost-volume-profit 

techniques to determine optimal 
managerial decisions. 

Enable the students to 

determine standard prices of 
materials, labour and overheads 

as well as to analyze the 
difference between standard 

and actual prices through 
variance analysis. 

To know various theories of 
entrepreneurship and trends. 
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p and Start-up 

MBA201BUS 

Business 

Statistics 

MBA202HRM 

Human Resource 

Management 

CO2 

CO3 

CO4 

CO1 

CO2 

CO3 

CO4 

CO5 

CO1 

CO2 

COMMERCEAN 

CO3 

SWARNIM 

Venture. 

STARTUP & INNOVATION 
UNIVERSIT Y 
WHERE IDEAS COME ALVE 

To identify various issues and 
challenges in starting a new 

To understand innovation and 

its implications 

To create entrepreneurial 
mindset and to know how to 
start a startup with practical. 

Semester 2 

To understand the basic 

Statistics Concepts. 

To identify structure and 
Business Problems in a 

mathematical form. 

Apply the Statistical concepts 
to other business courses. 

Validate Statistical statements 

relating to economics, business 

and finance. 

Discuss data analysis by using 
measures of central tendency 
and demonstrate dispersion in 

data. 

To understand basic of Human 

Resource Management 

To understand importance of 
Human Resource Planning & 
Recruitment and Selection 

To understand induction and 

Training and Development 
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MBA203ITM 

Information 
Technology for 

Mangers 

Financial 

C04 

Management 

CO5 

CO1 

CO2 

ÇO3 

1 

MBA204FIM CO1 

CO4 

CO2 

CO3 

SWARNIM 
STARTUP & INNOVATION 
UNIVERSITY 

WHERE IDEAS COME ALIVE 

To have glance to Performance 

Appraisal., Job analysis and Job 

To understand basic of 

Compensation, Grievance and 

Enployee:Welfare 

Management 

Learner should be able to 

perform editing, formatting 
functions on text, pictures and 
table, and producinga mail 

merge 

Learners should be able to 

demonstrate the use and utility 

of functions, formulas, 

organizing and displaying large 

amounts and complex data. 

Learners should understand 

basic use of Enterprise 
software, and its role in 
integrating business functions 

Learners will understand the 

scope ofe-business platforms 

and related technology for 
offering better service to 
customers. 

The understanding of how the 

Indian financial system works. 

The students have foundation of 

financial principles like 

money & present value 

Enhancing the financial 

analytical skills which helps in 
taking investment decisions 

KRUIM SCHGOL OF ANAGEMENT 
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MBA205PSE 

Professional 

Skills and 

Etiquettes 

MBA206BRM 

Business 

Research 

Methods 

C04 

�O5 

CO1 

CO2 

CO3 

CO1 

CO2 

CO3 

CO4 

SWARNIM 
STARTUP & INNOVATION 

UNIVERSITY 

The knowledge of managing 
working capital finance 

WHERE DEAs COME ALIVE 

Increase capability to use 
financial concepts leverage and 
capital structure in business 

organization. 

Demonstrate an understanding 

of professionalism in terms of 

workplace behaviors and 
Business meetings. 

Adopt attitudes and behaviors 

consistent with standard 

workplace expectations. 

Presenting oneself with finesse 

and making others comfortable 

in a business setting & 
developing basic etiquettes in 
order to succeed in corporate 
culture and multi culture 

challenges. 

Understanding the basic nature 

and purpose of Research and its 

advantages to business 

Ability to know & classify 

between various Primary and 

Secondary sources of data 

Knowledge of Sampling 
Techniques used to draw 
sample in research 

Ability to design questionnaire 

a structured way to collect 

primary data which is helpful in 
business research 

rARRNIM SCHOOL GF MAlAGEMEN) 
COMMERCE ARD ieRAl. ARTS 

M Pust Bhos an kathod, Nr. ON 
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MBA207EXP 

Experiential 
Project 

MBA301SIP 

Summer 

Internship 
Project 

COS 

CO1 

CO2 

CO3 

C04 

COS 

CO1 

CO2 

Bauabk 

Learn how to write a Research 

Report, research paper/ research 
article 

SWARNIM 

Project work is the best way to 

practice what you have learnt. 

manner. 

STARTUP & INNOVATION 

UNIVERSITY 
WHERE lDEAS COME A.IVE 

The purpose of including an 

experiential project report in the 

program is to provide you an 

opportunity to summarize your 

learning in a systematic 

Enable to apply conceptual 
knowledge in a practical 

situation and to learn the art of 

presenting your 
experience/findings in a 
coherent report. 

As managers, you are 
constantly seeking information 

to base your decision. 

The objective is to equip the 

students with the knowledge of 

actual functioning of an 
organization and problems 

faced by them for exploring 
feasible solutions. 

SuNM SCiOLSI tieNAEMENT 

To provide the conceptual 

knowledge in a practical 
situation. 

COMMERCE AND LIBERAL ARTS 

Semester 3 

To provide real life experiences 

to develop managerial decision 

making skills 
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MBA302TAX 

Taxation 

CO3 

C04 

CO5 

Co1 

CO2 

CO3 

CO4 

SIARRNA SCHOC 

SWARNIM 
STARTUP & INNOVATION 
UNIVERSITY 

To provide an opportunity to 
summarize the learning in a 
systematic manner. 

WHERE IDEAS COME ALIVE 

To learn art of writing and 

presenting the 
experience/findings in a 
coherent report. 

To equip the students with the 

knowledge of actual 
functioning of an organization 

and problems faced by them for 
exploring feasible solutions. 

Learner should be able to 

understand the concept and 

application of taxation Systems. 

The main objective of this 
course is to acquaint the 
students with corporate taxation 

concepts and various tax & 

financial planning devices 

leading to better grasp of the 
issues regarding corporate 

decision making. 

ur 
COMMERCE AND LIBERAL ARTS 

Providing necessary inputs to 

the students for handling real 

life business problems 

efficiently using appropriate 

concepts of taxation laws. 

To acquaint them with the 

salient features of taxation laws 

but emphasis is laid on sound 

concepts and their managerial 

implications focusing on 
financial planning 

/AGlEMEN 
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MBA303STM 

Strategic 
Management 

MBA304COM 

Compensation 

Management 

CO1 

CO2 

CO3 

CO4 

CO5 

¬01 

CO2 

CO3 

C04 

COS 

SWARNIM 
STARTUP & INNOVATION 

UNIVERSITY 

WHERE IDEAS COME ALIVE 

To understand the concept of 

strategy and strategy 

management. 

To formulate and conceptualize 

strategic formulation. 

To understand and learn to 

apply strategic management 

practices at corporates level. 

To understand how functional 

areas such as operations, 

marketing, accounting, and 

finance work together in a 
successful firm. 

Apply concepts and 
frameworks learned in the 

course to case analyses and 

company Strategic analyses. 

Providing insights into strategic 

choices in managing 

compensation. 

In-depth analysis of major 

Compensation issues in the 

context of current theory, 

research and practice. 

Illustrating new development as 

well as established approaches 

to compensation decisions. 

To Learn Employee Benefits, 

Pension Schemes 

To Learn Various Labor Laws 

Related to Compensation 

Management. 

SWARRNIM SCHOOLOF MANAGEMENI 

COMMERCE AND LIBERAL ARTS 
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MBA304SAPF 

Security Analysis 
& Portfolio 

Management 

MBA304SEM 

Services 

Marketing 

CO1 

CO2 

CO3 

CO4 

CO5 

CO1 

C02 

C03 

CO4 

COS 

STARTUP & INNOVATION 

To analyze the different 
investment decisions and the 

various factors influencing 
investment decision. To explore 
knowledge of investment risk 
and investment environment 

with reference to Indian 
security market. 

UNIVERS ITY 

To impart knowledge to 
students regarding the theory 
and practice of Security 
Analysis. 

WHERE IDEAs COME ALIVE 

To understand various theories 

of portfolio management. 

To equip the knowledge of 
Bonds and learn various 
influences bond valuation and 

management. 

To enhance the analytical 
ability of evaluating shares for 
investment in stock market. 

Able to describe the 

fundanentals of services 

marketing 

Explain what a service 

marketing mix is 

Explain the strategic and 
tactical aspects of services 

marketing. 

SWARRNIM SCHOOL OF MANAGEMEN? 

Discuss service value, quality, 
and excellence 

COMMERCE ANULIBERAL ARTS 

VI 

Able to understand service 

failure and recovery 
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MBA305IMC 

Integrated 
Marketing 

Communication 

MBA305MES 

Management of 
Financial 

Services 

ÇO1 

C03 

CO4 

CO5 

CO1 

CO2 Understand the role of In house 

CO2 

SWARNIM STARTUP & INNOVATION 
UNIVERSITY 

Identify relevance with the 

WHERE IDEAS COME ALIVE 

concept, scope and functions of 
Integrated Marketing 
Communication. 

advertising department & 
outsourcing 
marketingadvertising agencies 
so as to enable students to gain 

an understanding of market 
mechanisms. 

Aware of necessary pros and 
cons of sales promotion 
instruments available in the 
market. 

Understand the fundamental 

concepts of marketing 
communication concept of 
Advertising/ Promotion/Commu 

nication amongst the business 
organization, employees & 
customers and Media process, 

specifically with focus on 
Advertising 

Understanding Social 
marketing communication with 

Legal & Ethical issues in 
Advertising, Publicity, Public 

relations with respect to 
Marketing Communication. 

SVARRNIM SCHOOL. OF MANAGEMENI 
COMMERCE AND LIBERAL ARTS 

ink 

To Throwing light on how the 
Indian financial system works. 

To Strengthening the 
foundation of financial markets. 

+91-95123 43333 | into@swarrnim.edu.in 
www.swarrnim.edu.in 

Managed by :GPJain Charitable Trust 

if Post Bun an Kathud, Nr. ONGC WSS, Opp. lEFCO, Adalaj Kalol Highway, (Gandhinagar, Gjarat 382420 



MBA305IMC 

Integrated 

Marketing 
Communication 

MBA305MFS 

Management of 
Financial 

Services 

Ço1 

CO2 

¬03 

CO4 

COS 

CO1 

CO2 

asabh 

SWARNIM 
STARTUP & INNOVATION 
UNIVERSITY 

Identify relevance with the 

WHERE IDEAS COME ALIVE 

concept, scope and functions of 

Integrated Marketing 
Communication. 

Understand the role of In house 

advertising department & 
outsourcing 
marketing/advertising agencies 

So as to enable students to gain 

an understanding of market 

mechanisms. 

Aware of necessary pros and 

cons of sales promotion 

instruments available in the 

market. 

Understand the fundamental 

concepts of marketing 
communication concept of 
Advertising/Promotion/Commu 

nication amongst the business 

organization, employees & 

customers and Media process, 

specifically with focus on 

Advertising 

Understanding Social 
marketing communication with 

Legal & Ethical issues in 
Advertising, Publicity, Public 

relations with respect to 
Marketing Communication. 

To Throwing light on how the 

Indian financial system works. 

SWARRNIA SCHOOL OF iMANAGEMENI 

To Strengthening the 

COMMERCE AND LIBERAL ARTS 

foundation of financial markets. 
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MBA305SHR 

Strategic Human 
Resource 

Management 

MBA306ETM 

Emerging 
Technology for 

Managers 

CO3 

C04 

CO5 

Ço1 

C02 

CO3 

C04 

CO5 

CO1 

CO2 

CO3 

Bausask 

SWARNIM 
To Enhancing the knowledge of 
financial Institutions and their 
services. 

STARTUP & INNOVATION 
UNIVERSITY WHERE 0DEAS COME ALIVE 

To Enhancing the knowledge of 
factoring forfeiting and stock 
broking. 

To enabling the concepts of 
banking and insurance. 

To understand the strategic role 
of SHRM, 

To analyze and evaluate how 
manpower planning is executed 
in a strategic context. 

To create and implement a 
strategic performance 
management system 

To analyses and implement the 
global HRM practices 

To evaluate and create work 

designs to globalized workforce 

Learner should be able to 

understand the concept and 
application of Information 

Systems. 

Learners should be able to 

access. 

create reports and represent 

data graphically using excel and 

SWARRNIM SCHOOLOF MiaNAGEMEN? 
COMMERCE AND J451234 

Learners should be able to 

understand and evaluate the 

Enterprise software based on 

the user requirements and the 

functionality it serves. 
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MBA401PRM 

Project 
Management 

MBA402DSM 

Digital and 
Social Media 

Marketing 

ÇO1 

CO2 

CO3 

CO4 

COS 

CO1 

CO2 

CO3 

CO4 

STAKRINIA SCrw. 

SWARNIM STARTUP & INNOVATION 
UNIVERSIT Y WHERE IDEAS COME ALIVE 

Semester 4 

Understand the contemporary 
and cutting edge Project 
Management. 

Analyze stakeholder 

Link 

expectations and engagement to 
ensure a successful project 
outcome. 

Manage projects effectively 
including the management of 
scope, time, costs, and quality, 
ensuring satisfying the needs of 
the project. 

Apply the PM processes to 
initiate, plan, execute, monitor 
and control, and close projects 
and to coordinate all the 

elements of the project. 

COMMERCE AND LIBERAL ARTS 

Apply processes required to 
manage the procurement of a 

project, including acquiring 
goods and services from outside 

the organization. 

To understand the concept of 
Digital and Social Media, 

To apply tools in branding and 
marketing. 

To understand and learn to 

apply Digital and Social Media 
tools. 

To learn news and improve 

tools. 
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MBA403BUL 
Business Law 

MBA404COB 

Consumer 
Behaviour 

COs 

CO1 

CO2 

C03 

CO4 

COS 

¬01 

CO2 

CO3 

CO4 

SWARNIM STARTUP & INNOVATION 
UNIVERSITY WHERE IDEAS COME LIVE To create, collaborate and 

integrate various marketing 
communications tools and 
analyses the trends. 

Enhancing knowledge of the branches of law which relate to 
business transactions 

Increasing awareness about the 
legal implications for unpaid 
seller. 

Basic fundamentals regarding 
various negotiable instruments 
used in business 

Making students acquaint with 
legal formalities for registering 
business as limited Company. 

With the increasing use 
technology in the business, 
making students aware about 
various legal penalties of cyber 
crimes 

To understand the conceptual 
foundations of consumer 
buying behaviour 

To create awareness of the 

theories of motivation, 
perception and Personality and 
relation with consumer 
behaviour 

To create awareness of the 

theories of Consumer learning 
and Consumer attitude. 

Analyze how social and cultural 
dimensions and Consumer 

SWARRNM SCHOOL OF ANAGEMEN 
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No. of 

MBA405COR 

MBA404HRA 

HR Analytics 

COS 

Corporate CO3 
Restructuring 

MBA405FID 

Financial 

Derivatives 

CO1 

CO2 

CO4 

CO1 

CO2 

CO3 

C04 

COS 

CO1 

CO2 

re 
qlobal 

ental 

SWARNIM STARTUP & INNOVATION 
UNIVERSITY 

decision making shapes 
consumer behayiour. 

developm 

ts Link 

WHERE IDEAS COME ALIVE 

To understand global consumer 
behaviour towards online 

buying and application. 

To make students familiarize 

with various techniques of 
corporate restructuring 

To examine the companies for 
merger & acquisitions. 

To make students aware about 
how negotiation is to be carried 
out while merging in India 

To increase understanding the 
act and policies regarding 
restructuring 

To understand the concept of 

HR Analytics. 

To analyses how various 
analytics modules. 

To understand and learn to 

apply HR Metrics and reports 

To remnember and create data 

visualization of HR metrics 

To create a HR metric 

dashboard 

TARRNIM SCHOOL OF MANAGEMENI 

To understand the students 

about the concept of 
Derivatives and its types. 

To acquaint the knowledge of 
Forward and Futures contract 

and settlement of future price 

COMMERCE AN95123A3333nto@swarrnim.edu.in 
www.swarrnim.edu.in 

Managed by :GP Juin Charitable Trust 
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MBA405INR 
Industrial 

Relations and 

Labour Laws 

CO3 

C04 

CO5 

CO1 

CO2 

CO3 

CO4 

COS 

auuahki 

SWARNIM STARTUP & INNOVATION 
UNIVERSITY WHLRL lDEAS COME ALIVE. Analysis of risk Management using Options and SWAPs 

To gain the knowledge about Hedging and the development position of Derivatives in India 
To understand evaluation of 
derivatives and derivatives 
trading at NSE/BSE. 

To elaborate the concept of Industrial Relations and Labour 
laws 

To discuss and analyse 
requirement different 
mechanisms of addressing 
disputes, grievances and 

workers welfare, Trade Union 
and Industrial Employment 

To summarize the important 
provisions of Wage 
Legislations, in reference to 
Factory Act1948 and Contract 
Labour (Regulation and 
Abolition) Act, 1970 

SWARRNIM SCHOOLOF MANAGEMEN 
COMMERCE ANE,RERAARS 

To summarize the important 
provisions of labour 

Legislations, in reference to 
Worker's Participation In 
Management and Code of 
Discipline in India 

To summarize the important 
provisions of labour 
Legislations Sexual harassment 
of women in workplace, The 
Child Labour (Prohibition and 

Regulation) Act, 1986: 

info@swarrnim.cdu.in www.swarrnim.edu.in 
Managed by : G PJuin Charitable Trust 

, 
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regiot 

MBA405PBM 
Product and 

Brand 

Management 

Co1 

CO2 

. 

CO3 

CO4 

CO5 

SWARNIM 
STARTUP& INNOVATION 
UNIVERSITY 

WHERE IDEAS COME ALIVE 

To learn fundamentals of 
Product and Brand 

Management. 

The aim of Product 

Management Part is to make 
participants understand 
competition at product level as 
well as brand level. 

To understand important 
aspects of product and brand 
management from competition 
point of view. 

sARRNIM SCHOOL OF MANAGEMEN) 
COMIAERCE AND HIERAL ARIS 9195123 43 

The objective of brand 
management is to make 

students understand principles 

of Branding, role of brands, 
elements and components of 
brands, brand equity et. 

The main aim for brand 

management is to make sure 
that students understand 

implications of planning, 
implementing and evaluating 

Branding Strategies. 

into@swarrnim.edu.in www.Swarrnim.edu.in 
Managed by :GP Jain Charitable lrust 

At Pust Bh an Rathod, Nr. ONG WSs, Opp. IITCO, Adalaj kalol ighway, Gandhinagar, Gujarat 382420 



SWARNIM 
STARTUP & INNOVATION 

UNIVERSITY 
WHER DEAS COME A.VE 

1.1 Curriculum design and development 

Bauaski 

Metric No 1.1.1 

Curricula developed and implemented have relevance to the local, regional, 

national, and global developmentatneeds, whichis reflected in the Programmne 

outcomes (POs), and Course Outcomes (COs) of the Programmes offered by 

the University 

Document: List of CO's & PO's for Bachelor of Business 

Administration Program 

TARRNIM SCHOOL OF MANAGEMENI 
COMIMERCE AND LIBERAL ARTS 
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SWARNIM 
STARTUP & INNOVATION 
UNIV ERSIT Y 

Programme Outcomes (PO) of BBA (H) 

HEREIDEAS CoMF ALIVE 

PO1 Fundamental and Domain Knowledge - Learn to express, demonstrate. interpret and apply 

the knowledge of theories and principles of management in the business administration 

PO2. Innovative Thinking & Problem Solving � To provide a creative framework for potential 
growth and solutions, to deal with problems by applications of different problem solving 
theories. 

PO3. Critical Thinking - To promote independent thinking, scrutinizing theassumptions and 
business problems using appropriate data for the effective solutions. 

PO4. Effective Communication - To enlighten the students with appropriate communication 

skills &amp: soft skills, understand different styles and types of communication. 

POS. Leadership and Team Work - To understand its impact on the functioning of the 

organization, learning leadership styles and its implications in business environment and 

understanding significance of team work and team building. 

auabk 

PO6. Global Orientätion and Cross-Cultural Appreciation -To understand challenges prevailing 
within the organisation, nation and globally. To acknowledge cross-cultural aspects of 
management. 

PO7. Entrepreneurship - To understand Entrepreneurial opportunities prevailing and upcoming 
in modern business context. To crack the scalability of the present business avenues and nurture 

start-ups. 

PO8. Environment and Sustainability - To learn ways to protect ecosystem, develop sustainable 
businesses by using relevant techniques in context of Climate change, water crisismanagement, 
green washing, pollution control, etc. 

STerR A SCHOOL OF MANAGEMENI 
COMIACRCE AND LICRAL ARTS 

www.swarrnum.edu. n 195123 43333 nto@swarrnim.edu.in 
Managed by : 6 jain (hartahble lrust 



SWARNIM 
STARTUP & INNOVATION 

UNIV ERSIT Y 
WHERE DEAS COME ALIVE 

PO9, Social Respönsiveness and Ethics- To understand the ability to recognize ethical 
validations and unethical practices in organisation which in turn affects the societal benefits. 

PO10. Life Long Learning- To understand the need of self-initiated learning that focuses on 

personal development, to improve the quality of life and achieve personal goals as well as 
objectives of organization. 

Programme Educational Outcomes (PEO's) BBA (H) 

PEO 1: to inculcate social responsibility, human values, and professional ethics for the 
advancement of society and organizations. 

PEO 2: to train aspiring business professionals who can use their academic knowledge to 
provide workable answers to real-world problems. 

PEO 3: They must be able to collaborate, manage, and include both large and small groups of 

individuals with different genders, nationalities, regions, languages, cultures, and beliefs. To 
comprehend both explicit and implicit differences in opinions, convictions, and practices in 
interdisciplinary and varied team environments. 

PEO 4: In order to perform in today's work environments, one must be able to learn new things 

constantly, maintain a lifetime learning habit, and pick up the newest information. 

PEO 1: To ensure that students are able to understand and appreciate basic, core and inter 

disciplinary aspects of management practices along with practical applications of same. 

PEO 2: To lay down the foundation concepts of business administration and its business 

implications on companies and societies. 

PEO 3: To help students develop decision-making and problem solving skills, critical and 

analytical thinking abilities along with Leadership skills. 

SvVARRNIM SCHO0L OF NANAGEMEN) 
COMMERCE AND LIBERAL ARTS 
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SWARNIM 
STARTUP & INNOVATION 
UNIV ERSITY 

WHFRE IDEAS COME ALIVE 

PEO 5: To equip students with requisite skills and promote importance of business Ethics. 
Principles and values. 

PEO 6: To ensure students understand business dynamism and environment and lead change 
effectively. 

PEO 7: To broaden student's perspectives to enhance their creativity &amp, innovation, 
managerial and entrepreneurial decision making skills which encourage them on ethical path 
transforming into leaders, entrepreneurs and future managers. 

SVIARRNI# SCHUF RMANAGE iC) 
COMMERCE AND LIBERAL ARTS 
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Subject 

BBA230101 

Principles of 

Management 

BBA230102 

Financial 

Accounting 

öf co 

CO1 3. 

Name Description 

CO2 

CO3 

CO4 

COS 

SWARNIM 

CO1 

STARTUP & INNOVATION 
UNIVERSITY 

WHER. IDEAS COME ALIVE 

Course Outcomes 

Academic Year 2023-2024 

Semester 1 

Understanding the concept and 
nature of Management and 
recognize various perspectives 
on management. 

Identify the steps involved in 
the process of management. 

Design plans and take business 
decisions by using the apt tools 
and techniques. 

Identify the need for Staffing, 
Motivation & Leadership for 
adopt the best methods & 
Theories, styles. 

Create organization charts, 
establish authority 
responsibility relationship, 
create departments and perform 
other functions of organization. 

concepts, methods and 
statements. 

Relevance to the 

SWARRNIM SCHOCL OF RAANAGEMEN 

COMMERCE A123a3i 

Local/Region 

Acquiring the knowledge of 
different accounting 

al 

into@swarrnim.edu.in www.swarrnim.edu.in 

National Global 

Managed by :GPJain Charitable Trust 
At Post Bhoyan káthod, Nr. ONGC wSs, Opp. tFFCO, Adalaj kalol Highway, (Gandhinagar, Gujarat 382420 



BBA230103 

Marketing 
Management 

BBA230104 

Office 
Automation 

CO2 

CO3 

CO1 

CO2 

CO3 

SWARNIM 
STARTUP & INNOVATION 

¬04 Ability to interpret different 
financial statements. 

UNIV ERSITY 

COS To make aware about 

accounting of Non-profit 
making organization 

CO1 

WHERE iDEAS COME ALIVE 

CO2 

Ability to prepare financial 
statements in accordance with 

appropriate standards. 

Creating critical thinking skills 
for analysis of financial data of 
an organization. 

Understanding of the basic 
terms used in marketing and the 
differences between them. 

Ability to apply the concepts, 
principles of marketing to 
improve marketplace 
performance 

Understanding of Product 

CO4 Ability to identify what drives 
customer value and importance 
of buying behaviour 

Management Concepts 

COSCritically analyse an 
organization's Distribution 
system and branding strategies. 

The understanding of the basic 
nature & scope of computer 
usage work. 

The identification of various 
peripheral devices, internet 
environment, word processing, 
spread sheets and presentation 

SWARRNII SCHOOL CF AANAGEMENI 
COMMERCE ANDI9)ZA AJANM I|into@swarrnim.edu.in www.swarrnim.edu.in 
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AEC230101 
Communication 

Skills 

SEC230101 
Foundation of 

Entrepreneurshi 

CO3 

CO4 

COS 

CO1 

C02 

CO3 

CO4 

CO1 

CO2 

CO3 

C04 

SWARNIM 
STARTUP & INNOVATION 
UNIV ERSITY 

in computer related 
terminology. 

The knowledge about different 
computer concepts such as 
internet environment. 

WHERE InEAS CoME ALEVE 

Ability to use digital resources 
at workplace for effective 
organization. 

To equip students with practical 
knowledge of MS office 

Inculcation of different skills 
will be added in a student's 
career. 

Students' employability skills 
will be enhanced. 

Ability to speak in English will 
be improved through practice. 

Self-Analysis tool will help the 
students to identify their 
strengths and weaknesses to 
work upon. 

To know various theories of 
entrepreneurship and trends. 

venture. 

To identify various issues and 
challenges in starting a new 

To understand innovation and 

its implications 

COMMERCCAND LIBCKLARTS 

To create entrepreneurial 
mindset through understanding 
entrepreneurial personality 

SWANIA SCHOT. u, AGEMEN 
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IKS230101 

Indian Economy CO2 
& Busimess 

Model 

BBA230202 
Fundamentals of 

COi 

Economics 

ÇO3 

CO1 

CO2 

CO3 

CO4 

CO5 

CO6 

SWARNIM STARTUP && INNOVATION 
UNIVERSITY WHERE DEAS oME ALIVE 

Enlightening the students about the ancient fundamentals about 
Indian economics which will 
frame out a basic 1and of 
understanding the modern 
trends. 

Understanding the Indian 
economic models during 
ancient India. 

Enhancing the knowledge of 
Indian business models (pre 
post independence) in 
comparison of world business 
models 

Semester 2 

The understanding of the basic 
nature & scope of economics. 

The identification of various 

economic variables in general 
business atmosphere. 

The knowledge about different 
micro economic concepts such 
as demand & supply. 

Ability to forecast future 
demand for business. 

Understanding various macro 
economic indicators. 

Understanding different aspects 
of monetary policy and fiscal 
policy of a nation. 

COMMERCE AND LI8ERAL ARTS 
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VAC230201 
Environmental 

Studies 

BBA230203 
Financial 

Management 

CO1 

CO2 

CO3 

Co1 

CO2 

CO3 

CO4 

COS 

SWARNIM STARTUP & INNOVATION 
UNIVERSITY WHIR IDEAS (OM# ALIVE 

Enabling students to understand and realize the multi 
disciplinary nature of the 
environnent, its components, 
and inter-relationship between 
man and environment. 

Understanding the relevance 
and importance of natural 
resources in the sustenance of 
life on earth and living 
standard. The importance of 
ecosystem, biodiversity, and 
nature. 

Correlating the human 
population growth and its trend 
to the environmental 

degradation and developing the 
awareness about his/her role 
towards environmental 

protection. Identifying different 
types of environmental 
pollution and control measures. 

The understanding of how the 
Indian financial system works. 

The knowledge of different 
avenues of raising and investing 
funds to establish and run the 
business. 

The ability to apply time value 
of money in taking financial 
investment decision 

Enhancing the ability to 
understand operating cycle 

Enabling students to know how 
to manage working capital 

SARRNIM SCHOOL OF MANACEMEN) 
COMMERCE ANDA95128 43353nto@swarrnim.edu.in www.swarrnim.edu.in 
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BBA230204 

Foundation in 
Statistical 

Method 

BBA230201 

Organisational 
Behaviour 

CO1 

CO2 

C03 

CO4 

COS 

CO1 

CO2 

CO3 

C04 

CO5 

finance 

SWARNIM 
STARTUP & INNOVATION 
UNIV ERSIT Y 

The understanding of the basic 
Mathematical Concepts. 

WHERE IEAS COME ALIVE 

The identification of structured 
Business Problems in a 
mathematical form. 

Application of the 
mathematical concepts learnt to 
business courses. 

Ability to test the hypothesis 
relating to economics, business 
and finance. 

Analyzing business data using 
time series technique. 

To familiarize with the concept 
of individual, group and 
organisation behaviour at work. 

To understand individual 

behavior in organizations due to 
diversity, attitudes, job 
satisfaction, emotions, 
personality, perception, 
motivation that influence the 

decision making and work. 

To familiarize with concept of 
leadership and theories of 
motivation. 

COMMERGE ANQJS2YAssY 

To explain how power and 
culture affect working 
relationships within 
organizations. 

To ability to adapt the 
organizational change. 

STILRRNIM SCHOOL OF MANAGEMEN 
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SEC230202 C02 

AEC230202 

Logical and 

Identifying 
Entrepreneurial 
Opportunities CO3 

Critical Thinking 

CO6 

BBA230301 

CO1 

Environment 

CO1 

CO2 

CO3 

CO1 

SWARNIM 
STARTUP & INNOVATION 

auakh 

UNIV ERSITY 
WHERE InEAS COME ALIVE 

To understand the concept of 
stress and methods of managing 
the stress to improve the 
organizational performance. 

Exploration of opportunities 
from the market 

Check technical, market, 

financial and other types of 
Feasibility of a business idea. 

Develop business model to 
describe the rationale of how an 
organization creates, delivers, 
and captures value 

Ability to understand the basic 
concept of Logical and Critical 
Thinking and are able to solve 
problems 

Increasing the analytical ability. 

Helping students in 
employability in service based 
company, government sector, 

PSU and in pursuing for higher 
studies also. 

Semester 3 

Understanding the concepts of 
Business environment & 
Macro/Micro environment 

CO2 Ability to correlate current 
RS14economic scenario and*w heA 2 

SVWARRNIM SCHOOL OF MANAGEMEN COMMERCE AND LIBERAN 
+91 

environmental impact on 
business 
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BBA230302 

Management 
Information 

System 

CO3 

CO4 

COS 

CO1 

CO2 

CO3 

CO1 

BBA230303 

Corporate Social 
Responsibility CO2 

SWARNIM 
STARTUP && INNOVATION 
UNIV ERSITY 

WHERE IDEAS COME ALIVE 

Ability to understand the 
mportakce of sö
ia cültüral 

factors affecting business 
operations 

ldentification of possible 
threats and opportunities from 
ever changing technological 
environment 

access. 

Making students acquaintance 
with the knowledge of taking 
business globally 

Learners should be able to 

understand the concept and 
application of Informaion 

Systems 

Learners should be able to 

create reports and represent 
data graphically using excel and 

Learners should be able to 

understand and evaluate the 

Enterprise software based on 
the user requirements and the 
functionality it serves. practices 
at corporates level. 

Create awareness of the CSR 

titstheoretical framework, its.s 

ethical foundation and 

importance to improve the 
general welfare. 

Understand the meaning, 
definition, and nature and 

appreciate its role in adding 
human and social values. 

+91-95123 43333 | into@swarrnim.edu.in www.swarrnim.edu.in 
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BBA230304 
Introduction to 

Psychology 

Financial 

CO3 

Literacy 

CO4 

ÇOs 

CO6 

CO1 

CO2 

CO3 

ÇO4 

AEC230303 CO1 

CO5 

SWARNIM 

ldentify the key components of 
corporate social responsibility 
through case study and real life 

examples. 

STARTUP & INNOVATION 
UNIVERSITY 

WHERE IDEAS CoME ALIVE 

Provide students with 

comprehensive knowledge of 
stakeholders' expectations and 
sustainability challenges 
companies face. 

This will help in inculcating 
entrepreneurial spirit with give 
back to the society for 
enhancing quality of life. 

Demonstrate students that CSR 

is viable, when integrated into a 
global business strategy. 

To understand the meaning and 
important of Psychology in 
Everyday 

To identify the psychosomatic 
behavior and mental healing. 

To understand different theories 
and methods in Psychology 

To identify barriers to rectify 
different testing and 
assessments of Psychology 

To understand the maximum 

user friendly techniques for 
ultimate professional use of the 

Psychology 

sARKNIM SCHCOLOF MAIAOEN 

Increasing familiarities with 

financial literacy and its 
different aspects. 

COMMERCE AND LIBERAI ARTS 
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SEC230303 

Marketing 
Strategies for 

Start Ups 

IKS230303 

Understanding 
India 

BBA230401 

Production and 

CO2 

CO3 

CO4 

çoi 

CO2 

CO3 

C04 

CO1 

CO2 

CO3 

CO1 

SWARNIM 
STARTUP & INNOVATION 
UNIVERSITY 

WHERE IDEAS OME ALIVE 

Leading them towards financial 

wellbeing by teaching to 
manage their money. 

Making them literate about the 

personal tax structure of India 

Enable them to understand the 

process of tax e filing 

Exploration of Marketing 
basics in real world 

Understanding customer ways 

of reacting to marketing and 
various types of customers. 

Understanding Brand and its 
importance as well as various 

techniques of Integrated 

marketing 

Exploration of the new buzz 

social marketing basics 

To understand the meaning and 

important of Indian Knowledge 

System. 

To identify the Actual 
foundational concepts for 
science and technology. 

To understand the values of 

Humanities and Social Science. 

COMMERCE AND LIBERAL ARTS 

Semester 4 

To understand how production 

systems are used in managing 

operations 

+91-95123 43333 into@swarrnim.edu.in www.swarrnim.edu.in 
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Management 

BBA230402 

Business Law 

CO2 

CO3 

CO4 

COS 

CO1 

CO2 

CO3 

CO 4 

CO 5 

SWARNIM STARTUP & INNOVATION 
UNIVERSIT Y WHERE IDEAS COME ALIVE 

To understand the managerial 
responsibility for Operations. 
To gain an understanding and 
appreciation of the principles 

and applications relevant to the 
Planning, design, and 
operations of 
manufacturing/service firms. 
To develop skills necessary to 

effectively analyze and 
synthesize the many inter 
relationships inherent in 
complex socio-economic 
productive systems. 

To apply quantitative methods 
to assist in decision making on 
operations management and 
strategy. 

Gaining knowledge of the 
branches of law which relate to 
business transactions 

Making students avware about 
the legal implications for 
unpaid seller 

Enhancing awareness regarding 
various negotiable instruments 
used in business 

SAKRNM SCHOOL OF A$ANAGEMEN 

At Post Bhoy an Rathod, Nr. ONGC 

Making students acquainted 
with legal formalities for 
registering business as limited 

Company. 

In the modern business world 

where consumer is king, 
Increasing knowledge for 
consumer's rights 

cOMMERCE AND A5123 S3413 into@swarrnim.edu.in www.swarrnim.edu.in 
Managed by : G P Jain Charitable Trust 

WSs, Opp. IFFCo, Adataj Kalol ighwas, (iandhinagar, Gujarat- I82420 



BBA230403 
Project 

Managenment 

BBA230404 
Human 

Resource 

Management 

CO1 

CO2 

CO3 

COS 

CO1 

CO2 

CO3 

SWARNIM STARTUP & INNOVATION 
UNIVERSITY WHER IDEAS COME ALIVE 

Understand the 
contemporary and cutting 
edge Project Management. 
Analyze stakeholder 
expectations and engagement 
to ensure a successful project 
outcome. 

Manage projects effectively 
including the management of 
Scope, time, costs, and quality, 
ensuring satisfying the needs 
of the project. 
Apply project management 
practices in a variety of 
organizational and 
international settings. 
Apply processes required to 
manage the procurement of a 
project, including acquiring 
goods and services from 
outside the organization. 
To demonstrate knowledge 
about fundamental principles, 
generalizations, and/or 
theories and concepts in 
human resources management 
and Human Resource 

Planning. 
To apply course material to 
improve thinking, problem 
solving, and decision making 
along with recruitment and 
selected and Induction in the 
adyanced human resources 

management arena. 

To assess potential and to 

prepare an employee through 
appropriate feedback and 
guidance for higher 
responsibilities which 
connects with monetary 
rewards and to act as a tool for 

SWARRNIM SCHOO, 9F MANACEMEND 
COMMERCE AND LIBERAL ARIS 

Human Resource 

Development 
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AEC230404 
Soft Skills 

SEC230404 
Finance and 

Funding for 
Start Up 

VAC230402 
Emerging 

Technologies 

C04 

COS 

CO1 

CO2 

CO3 

CO1 

CO2 

CO3 

CO4 

CO1 

ÇO2 

SWARNIM STARTUP & INNOVATION 
UNIVERSITY WHERt IDEAS COME ALIVE 

To sccure industrial peace and harmony by providing 
machinery and procedure for the investigation and 
settlement of Industrial 
Disputes. 
To create a productive, 
engaged workforce and to 
eliminate the perception that 
organized labour and 
management have a 
perpetually adversarial 
relationship. 
Learners should understand the 
nuance of communication at 

workplace 

The learners will be able to 

create various forms of business 
letters 

The learners will be able to 

create various forms of 

business reports 

Finance and its imnportånce 
in the real world 

Various ways of 
development of finance for 
the company 
Understanding the 
importance of accounting 
and its impact 
Importance of ratio and how 
its effects the balance sheet 
of the company 
Learners should be able to 

understand the concept and 
application 

SWARRNlM SCHOOL OF MANAGEMENI 

Learners should be able to 
apply the tools, functions in 
Power BI and Tableau at the 
beginners level 
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COMMERCE AND LIBERAL ARTS 
SARRNM SCHOGi OF MANAGEiiciv 

UNIV ERSITY 
Learners should be able to 
create a dashboard. 

WHERE IDEAS COME ALIVE 
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SWARNIM 
STARTUP & INNOVATION 
UNIVERSITY 

1.1 Curriculum design and development 

Bauahki 

WHERE IDEAS COME ALIVE 

Curricula developed and implemented have relevance to the local, regional, national, and global developmental needs, which is reflected in the Programme outcomes (POs), and Course Outcomes (COs) of the Programmes offered by the University 

Metric No 1.1.1 

Document: List of CO's & PO's for Master of Business 
Administration Program 

ARRNa sCHOOL OF fhANAGEMENI 
CoMAERCE AND LIBERAL ARTS 
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SWARNIM 
STARTUP & INNOVATION 
UNIV ERSITY 

Programme Outcomes (PO) of MBA 

IVHERE IDEAS COME ALIVE 

PO1: Management Knowledge: To develop students' Comprehensive management 

knowledge that can help then to be a business leader and manager 

PO2: Analytical Skills: To demonstrate conceptual, analytical, technical, entrepreneurial and 
human relation skills to be an effective management professional and that help to diagnostic 

problem-solving skills in order to support management decision-making. 

PO3: Research Aptitude: An ability to demonstrate a critical awareness of current issues 

(diversity, social responsibility, sustainability, innovation, knowledge management, etc.) in 

business and management which is informed by leading edged research and practice in the 

field. 

PO4: Culture, Values and Ethics: Gain insights into how cultural values can impact ethical 

decision making. Understand that ethical standard can vary across cultures, and develop the 

ability tO navigate these differences to become successtul managers 

PO5: Strategic marketing Knowledge: To possess a deep understanding of marketing 

principles, including competitive analysis. Students would be able to formulate effective 

marketing strategies to address business challenges and opportunities. 

PO6: Financial knowledge: Develop a strong foundation in financial principles, including 

understanding financial markets, risk management, financial instruments and valuation 

techniques. 

PO7: Entrepreneurship Skills: Apply the entrepreneurial, analytical, managerial skills for 

effective business management and for effective startups. 

PO8: Individual and Leadership skills: Function effectively as an individual, and as a member 

or leader in diverse teams, and in multidisciplinary settings. 

WARRNM SCHOOL OF lhANAGEMLN 

COMMERCE AND LIBERAL ARTS 
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SWARNIM 
STARTUP & INNOVATION 
UNIVERSITY 

POe Strstegic HR Knowledge Abie to develop and implernent strategie hma resnnre 

management plans that align with overall business goals This invofves understarfing hoy R 

strategies can contribute to the success of an organization. 

PO10: Life Long Learning Ability to integrate business knowiedge and mamagement 

techniques in a changing business environment to achieve long term objectives of organization 

Programme Educational Outcomes (PEO's) 

PEO 1:To have a flexible attitude and lifelong learning in order to be able to adapt to emerging 

Technologies, developments, and shifts in the global economy. 

PEO 2: The program cultivates the capacity to lead oneself and others in the accomplishment of 

Organizational goals and maximize results for all stakeholders, as well as to collaborate within 

and across organizational boundaries. 

PEO 3: Implement, and recognize cthical dilemmas, backed by your own integrity and seif 

assurance to respond appropriately. 

PEO 4: Exhibit solid technical expertise in the arcas of finance, marketing, human resources, 

logistics and supply chain management, international business, business analytics, and 

entrepreneurship as well as the management domain. 

PEO S: to build professional competence in research, data analysis and interpretation, planning 

and it's effective execution, shrewd decision making, organization, and a solution-find1ng 

methodology. 

setting 

PEO 6: Being renowned for their ability to manage diversity as a team player and their 

leadership abilities to make wise choices while collaborating with colleagues in a cross-cultural 

COMMERCE AND LIBERAL ARIS 
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Subject 

16040101 

Soft Skills 

16040102 

Computing 
Skills 

of CO 

CO1 

CO2 

Ñame Description 

CO3 

CO1 

CO2 

CO3 

SWARNIM 
STARTUP && INNOVATION 
UNIVERSITY 

WHERE IDEAS CoME ALIVE 

Academic Year 2020-2021 

Course Outcomes 

Developing personal goals and 
understanding career 
aspirations. 

Semester1 

Understanding the importance 
of listening in communication. 

merge 

Developing skills to meet 
organizational needs and 
requirements. 

The learners from diverse 

backgrounds can have a 
deeper penetration on the 

computer. 

SWARRNIM SCHOOL,0F iANAGEMEN 
COMMERCE AND LIBERAL ARTS 

Learner should be able to 

perform eiting, formatting 
functions on text, pictures and 
table, and producinga mail 

Learners should be able to 

demonstrate the use and utility 
of functions, formulas, 
organizing and displaying 
large amounts, complex data. 

Relevance to the 

Local/Regio National 
nal 
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16040104 

Principles of 
Management 

16040105 

Managerial 
Economics 

16040106 

Organization 

CO4 

CO2 

CO3 

CO4 

CO1 

CO2 

CO3 

CO4 

CO1 

auatk 

SWARNIM 
STARTUP & INNOVATION 
UNIVERSITY 

WHERE IDEAS CoME ALIVE 

Leatners should be able to get a 
basic understanding on the 
important concepts of 
networking 

Understand different 

management approaches 

Demonstrate planning 
techniques 

Able to work in dynamic 
teams within organizations 

Analyze different processes in 
staffing and controlling 

To encourage the students of 
management with techniques of 
managerial economics to 
enable them its relevance 

decision making 

Analyzing the demand and 
supply conditions and assess 
the position of a company. 

Understanding the production 
and cost function using curves 
and theories. 

To understand the Concept of 
National Income, Fiscal and 
Monetary Policies and Macro 
Environment in business 
decisions 

To familiarize with the concept 
of individual, group and 
organization behavior at work. 

COMMERCE AND LIBERAL ARTS 
gRNIM SCHOOL OF 8ANAGEMEN: 
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Behaviour CO2 

16040107 

Financial 

Statement 

Analysis 

16040108 

Marketing 
Management 

CO3 

C04 

Co1 

CO2 

CO3 

CO1 

CO2 

CO3 

CO4 

SWARNIM 
STARTUP & INNOVATION 
UNIVERSITY 

WHERE IDEAS COME ALIVE 

To understand individual 

behavior in organizations due to 
motivation and morale that 

influences the decision making 
and work. 

To learn the ability to adapt 
organizational change. 

To understand the concept of 
stress and methods of managing 
the stress to improve the 
organizational performance. 

Learn the components of 
financial statements, including 
the balance sheet, income 
statement, and cash flow 

statement. 

Understand the importance of 
cash flow in evaluating a 
company's financial health 

Develop comprehensive 
financial reports and 
presentations. 

Understanding the basic 
concept of marketing 
management. 

Ability to identify what drives 
customer value and importance 
of buying behavior. 

Identifying and targeting 
specific groups within a market 
and Selecting the most 
attractive segments to focus on, 

Understanding of Product 
Management Concepts. 

SAARRNIM SCHOOL OF ANAGEMENI 
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16040110 

BusinesS 

Research 

Methods 

16040201 

Business 

Communicatio 

16040202 

CO1 

CO2 

CO3 

C04 

CO5 

CO1 

CO2 

CO3 

CO1 

Cost 
Accounting CO2 

asabh 

SWARNIM 
STARTUP & INNOVATION 

UNIV ERSIT Y 

Understanding the framework 

and purpOse of Research and 
its benefits to business. 

WHERE DEAS COME ALIVE 

Ability to know & classify 
between various types, nature 
and sources of data. 

Knowledge of Sampling 
Techniques used to collect the 
data for research 

Ability to design 
questionnaires in a structured 
way to collect data which is 
helpful in business research. 
Learn how to write reviews of 
articles/ research papers to 
employ the standard and 
significant analysis. 

Learners should understand the 

nuance of communication at 

workplace 

reports 

Semester 2 

The learners will be able to 
create various forms of business 

letters 

The learners will be able to 
create various forms of business 

SVWARRNIM SCHOO. OF MANJEMEN 

Learn the fundamental concepts 
of cost, including types of costs 
(fixed, variable, direct, indirect) 
and how they behave. 

Gain knowledge of different 
costing methods such as job 
costing, process costing, 
activity- based costing, and 

COMMERCE ANDE4AK4Tinto@swarrnim.edu.in www.swarrnim.edu.in 
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16040203 

Entrepreneu 
r innovation 

and 

motivation 

Macro 

CO3 

Economics 

C04 

CO1 

3. 8. 
CO2 

CO3 

16040204 CO1 

CO4 

CO2 

CO3 

SWARNIM STARTUP & INNOVATION 
UNIVERSITY WHERE IDEAS COME ALIVE 

standard costing. 
Learn techniques for 
controlling and reducing costs, including variance analysis 
and cost allocation methods. 
Develop skills to use cost information for decision 
making purposes, such as pricing, make or buy 
decisions, and profitability 
analysis. 
Apply the basic principles of 
entrepreneurship 

Distinguish the concepts of the 
entrepreneurship ecosystem, 
entrepreneurship education, and 
various entrepreneurial 
opportunities. 

Understanding various 
individual attributes of 
entrepreneurial personality 
traits, entrepreneurial 
characteristics, behavioral 
attributes and importance of 
creativity and innovation. 
Develop an understanding of 
best techniques for idea 
generation and opportunities 
exploration 

SWARRNIM SCHOOL OF AiANAGEWEN 
COMMERCE AND LIBERAL ARTS 

To equip the students with 
techniques of 
Macroeconomics to enable 
them to know the basic nature. 

Analyze the theories and its 
regards with the national 
planning and policies. 

To understand the GDP and 
the methods of measuring its 
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16040205 

Human 
Resource 

Management 

16040206 

Financial 

Management 

CO5 

CO1 

CO2 

CO3 

C04 Evaluating the various 

CO4 

COS 

CO1 

CO2 

SWARNIM 

CO3 

STARTUP & INNOVATION 
UNIV ERSIT Y 
WHERE IDEAS COME ALIVE 

worth to the students. 

economic thoughts will enrich 
students to achieve the next 
level. 

To understand the Concept of 
National Income, Fiscal and 
Monetary Policies and Macro 
decisions of a nation. 

To understand basic of Human 
Resource Management 

To understand importance of 
Human Resource Planning & 
Recruitment and Selection 

To understand induction and 

Training and Development 

To have glance to Performance 
Appraisal, Job analysis and Job 

To understand basic of 
Compensation, Grievance and 

Employee Welfare 

Management 

To demonstrate the sound 

understanding of the concept, 
functions and importance of 
financial management for a 
business firm. 

Student will be able to 

calculate, working capital and 
its finance and demonstrate 

the working capital decisions 
and inventory management 
Students will be able to 
analyze the convolutions 

associated with leverage and 
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16040207 

Production 

16040208 

Project 

C04 

and OperationsCO3 
Management 

Management 

CO1 

C02 

CO4 

CO1 

CO2 

CO3 

(Banasks 

SWARNIM 
STARTUP & INNOVATION 
UNIVERSITY WHERE iDEAS COME ALIVE 

risk mitigation 

To demonstrate the ability to 
assess and manage financial 
tisks and recommend an 

optimum capital budgeting for 
a firm. 

Introducing project 
management principles and 
tools for planning, scheduling, 
executing, and controlling 
projects within the operations 
context.. 
Providing students with a 

comprehensive understanding 
of the principles, concepts, and 
theories related to operations 
management within 

manufacturing and service 
organizations 

Teaching methods for 
determining optimal 
production capacity, facility 
layout design, and resource 
allocation to maximize 
efficiency and minimize costs. 
Educating students on quality 
control methods, total quality 
management (TQM), quality 
assurance, and their 

application in enhancing 
product and service quality. 

To develop an awareness of 
the need for project planning 
and management 
To apply professional 
attitudes and techniques to 
managing a project 

Provide students with a basic 
understanding of project 
management principles and 
practices. 

COMWE CE AND L8Ek, ARTS 
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16040302 

Business Law 

16040303 

Business 

Strategy 

CO1 

C04 Increase the student's ability to 
function cffectively on a 
project team. 

CO2 

auatk 

CO3 

C04 

CO1 

ÇO2 

SWARNIM 

CO3 

STARTUP & INNOVATION 
UNIVERSITY WHERE IDEAS COME ALIVE 

Semester 3 

To make students understand 
the concept, theories and 
application of business Law 

for the Development of the 
Society. 
Develop the ability to analyze, 
draft, and interpret contracts, 
including understanding 
contract formation, terms, 
performance, breach, and 
remedies 
Familiarize students with 
different types of negotiable 
instruments governed by the 
Act, such as promissory notes, 
bills of exchange, and 
cheques, including their 
definitions, characteristics, 
and legal implications. 

Educate students on the 
essentials of a valid contract 
of sale, including the 
definition of goods, conditions 
and warranties, transfer of 
property, and the distinction 
between sale and agreement to 
sell. 
To know core concepts of 
Strategy and Strategic 
Management and its scope. 

To know various external 
factors and its effect business 

policy or business strategy 

To know and execute the 

process of internal analysis of 
any business unit of Industry. 

+91-95123 43333 into@swarrnim.edu.in www.swarrnim.edu.in 
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1606030 1 

Management 
of financial 

services 

16070302 
Compensation 
Management 

C04 

CO1 

�O2 

CO3 

CO4 

CO1 

C02 

CO3 

C04 

CO5 

SWARNIM STARTUP && INNOVATION 
UNIV ERSITY WHER DEAS CoME ALIVE 

To understand various steps of 
formulation and 
implementation of various 
business 

The learners will understand 
the Indian Financial system. 
Financial instruments and 
regulatory system 
The learners will be able to 
learn factoring and forfaiting. 
stock broking, credit rating, 
custodial and depository 
services. 
Learners will be able to 
understand basics of insurance 
services and other financial 
services 

Learner will able to understand 
thorough knowledge of mutual 
funds and crowd funding 

Providing insights into 
strategic choices in managing 
compensation 

In-depth analysis of major 
Compensation issues in the 
context of current theory, 
research and practice. 

Illustrating new development as 
well as established approaches 
to compensation decisions. 

To Learn Employee Benefits, 
Pension Schemes 

tRNIM SCHOOL O MANAGEMENI 

To Learn Various Labor Laws 
Related to Compensation 

Management. 
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16060302 

Security Analysis 
& Portfolio 

Management 

16070301 

Strategic 
Human 

Resource 

16050301 

CO1 

Digital 
Marketing 

CO2 

CO3 

CO4 

CO1 

Management CO3 

CO2 

CO1 

CO2 

CO3 

SWARNIM STARTUP & INNOVATION 
UNIVERSITY WHERE IDEAS CoME ALIVE 

The learners will understand 
the investment risk and 
investment environment with 
reference to Indian security 
market 

The learners will be able to 
learn security analysis practical 
and theory aspects 

Learners will be able to 
understand basics and advance 

of portfolio management 

Learner will able to 
understand thorough 
knowledge of evaluating 
shares of investment in stock 
market 
The learners will understand the 

strategic Role of HRM 

The learners will be able to 

learn the a clear distinction 

between Performance Appraisal 
and Performance Management 

Learners will be able to plan 
how strategic pay plans and 
employee benefits are 
determined. 

Understand the concepts and 
applications of digital 
marketing and its real-world 
iterations 

Articulate innovative insights 
of digital marketing enabling a 
competitive edge. 

Understand how to create and 

run digital media based 

SARTIM ScHOOL 0F MANAGE MENI 
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16050302 
Integrated 
Marketing 

Communicatio 

16040401 

Legal 
Aspects of 
Business 

C04 

Causabk 

CO1 

C02 

CO3 

C04 

CO1 

CO2 

CO3 

campaigns. 

STARTUP & INNOVATION UNIV ERSITY WHERE IDEAS ( OME ALIVE 
Identify and utilize various tools such as social media etc 
Apply the key terms, 

WARNIM 

definitions, and concepts used in integrated marketing 

communications. 
Examine how integrated 
marketing communications 
help to build brand identity and brand relationship and create brand equity through brand synergy. 
Choose a marketing 
communication mix to 
achieve the communications 
and behavioural objectives of the IMC campaign plan. Structure an integrated 
marketing communications 

IMC campaign plan based on the application of marketing 
concepts, principles, IMC 
tools and practices within an 
organization. 

Semester 4 

Equipped with fundamental 
and contemporary knowledge 
of the most prevalent form of 
business organization at 
global level. 
Familiarized with legal aspects 
of starting a new business in the 
form of a company 

Prepared with fundamental 
and contemporary knowledge 
about the main source of 
business finance- Share 
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16070402 

Change 
Management 

and 

Organization 
Development 

16070401 
International 

Human 
Resource 

Management 

16040402 

Gobal 

C04 

CO1 

C02 

CO3 

CO1 

CO2 

CO3 

C04 

CO1 

Capital 

SWARNIM STARTUP & INNOVATION 
UNIV ERSITY WHERE DEAS OME ALIVE 

Aware about their rights as an 
investor in share matket 

The learners will understand 
the concept of Organization 
Change and Development 

The learners will be able to 
learn to prepare strategies to 
deal with various types of 
change 

Learners will be able to plan 
for various development 
activities. 

Understand issues, 
opportunities and challenges 
pertaining to international 
HRM 

Develop Competency in 
dealing with cross cultural 
situation 

Understand the strategic and 
functional roles of HRM in 
various international Context 

sHTIN SCHOOL OF MANAGEME!) 

Understand external forces (eg. 
Globalization, socio cultural 
changes, political and economic 
changes) that have the potential 
to shape international HRM. 

Understand the key 
characteristics of important 
country markets in different 

COMMERCE AND4,Bstadss1into@swarrnim.edu.in www.swarrnm.edu.m 
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Marketing 
Management 

16050401 

Product and 
Brand 

Management 

CO2 

CO3 

C04 

CO1 

CO2 

SWARRNIM SCHOOL 

SWARNIM 
STARTUP & INNOVATION 

UNIV ERSITY 
WHERE !nEAS COME ALIVE 

regions of the world and learn 

how to develop marketing plans 
for these diverse country 
markets. 

Learn to gather, categorize, 
analyze, interpret, and evaluate 
relevant information about 
markets in different countries 
around the world. To assess the 
social/cultural, 
economic/financial. 

political/regulatory, and 
technological infrastructure 
environments of different 

countries and how to adjust a 
company's marketing practices 
based on these factors. 

Learn how to develop 
product/service branding 

policies, pricing practices, and 
distribution approaches 
internationally and globally. 
Develop the ability to think 
critically about different 
perspectives on global 

marketing. 

Understand the key 
characteristics of important 
country markets in different 
regions of the world and learm 
how to develop marketing 
plans for these diverse country 
markets 

Learn to gather, categorize, 
analyze, interpret, and 
evaluate relevant information 

about markets in different 
countries around the world. 

To assess the social/cultural, 
economic/financial, 

political/regulatory, and 

stsas Mlild@ywarrnim.edu.in www.swarrnim.edu.in UUMERCE AND LIBERAL ARsedby GrJan (haritable Irusl A Pust Bhoyan Kathod, Nr. 0NM WSS, Opp. HCO, Adalaj kalol flighwav, Gandhinagr, Gujarat s2420 



16050402 
Service and 

Relationship 
Marketing 

CO3 

Bausabkl 

CO4 

CO1 

CO2 

CO3 

C04 

Co1 

16060401 Risk 

Management CO2 

SWARNIM STARTUP & INNOVATION 
UNIV ERSITY WHERE IDEAS COME ALIvE technological/infrastructure environments of different 

countries and how to adjust a company's marketing 
practices. 
Learn how to develop product/service/branding policies, pricing practices, and distribution approaches 
internationally and globally. 
Develop the ability to think critically about different 
perspectives on global 
marketing 

Analyze the unique challenges 
involved in the provision of 
service. 

Apply the relevant service 
marketing theories, concepts 
and frameworks to solve 
service related problems and 
evaluate current business 
practices. 
Evaluate the process of value 
co-creation for enhanced 
customer experiences 

SWARRNIM SCHOOL OF MANAGEMENI 

COMIMERCE AND IJBERA 4RT 

Critique commonly used 
service metrics such as 

perceived service quality, 
customer satisfaction and net 
promoter score. 

Learn the basic concepts, 
principles, and terminology of 
risk management. 

Identify different types of risks, 
including strategic, operational, 
financial, and compliance risks. 
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16060402 
Merger 

Acquisition 

CO3 

C04 

CO1 

CO3 

CO4 

SWARNIM STARTUP & INNOVATION 
UNIV ERSITY WHERE DEAS COME ALIVE 

Evaluate the likelihood and 
impact of identified risks 

Develop strategies to mitigate identified risks. 

Learner will be able to 
understand the basics of 
mergers and acquisition with types. Will impart the 
knowledge of strategic 
evaluation of merger and acquisitions and synergy and value creation in mergers. 
Learner will be acquainted with knowledge of corporate restructuring with various 
regulations. Will able to 
understand various types of 
joint venture 

COMMERCE AND LIBERAI ARTS 

Learner will be able to 

understand the descriptive 
meaning of international 
mergers and acquisitions and 
various types of takeover 
defense strategies 

Learner will able to enhance 
the expertise knowledge of 
legal framework of 
mergers and acquisitions with 
Prominent Cases of Mergers 
and Acquisitions , examples 
of M & A in the Indian and 
international contexts 
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