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r. No. Subject Code 

4 

MBA101MAE 

3 MBA103MAM 

MBAI02PPM 

MBA1040RB 

MBA10SPOM 

6 MBA106AFM 

1 

7 MBA107EAS 

Sr. No. Subject Code 

MBA201BUS 

MBA202HRM 

MBA203ITM 

MBA204FIM 

5 MBA20SPSE 

6 MBA206BRM 

7 MBA207EXP 

SWARNIM STARTUP & INNOVATION UNIVERSITY 
SWARRVIM SCHOOL OF MANAGEMENT, COMMERCE & LIBERAL ARTS 

MBA - TEACHING SCHEME BATCH 2023-25 

Subject title 

Managcrial Economics 

Principles & Practices of Management 
Marketing Management 
Organization Behaviour 
|Production and Operation Management 
|Accounting for Managers 
Entrepreneurship and Startups 

Business Statistics 

Total Credit 

Subject title 

Human Resource Management 
Information Technology for Mangers 
Financial Management 
Professional Skills & Etiquettes 
Business Research Methods 

Experiential Project 
Total Credits 

MBA Semester -I 

Bhusabfr 

TheoryTutorial Practical | Credits 

4 

3 

4 

3 

3 

3 

24 

MBA Semester -II 

Teaching scheme per weck 

3 

4 

3 

Teaching scheme per weck 

TheoryTutorial 

16 

0 

SARRNt SCHOOL OF MANAGEMEN! 
COMMERCE AND LIBERAL ARTS 

1 

2 

2 

4 

2 

6 

4 

9 

3 

4 

Practical Credits 

4 

3 

4 

3 

25 

4 

4 

4 

4 

4 

3 

25 

Internal 

Th Pr 

50 

50 

50 

50 

50 

50 

50 

350 

Internal 

50 

Examination 

Th Pr 

50 

25 

50 

50 

25 

25 

50 

External 

Th 

100 

50 

50 

50 

Examination 

50 

50 

50 

50 

350 

External 

Th 

50 

50 

25 

50 

50 

Pr 

225 

Pr 

-

25 

25 

50 

100 

Total 

100 

100 

100 

100 

100 

100 

100 

700 

Total 

100 

100 

100 

100 

50 

100 

100 

650 
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Sr. No. Subject Code 

4 

1 

2 

4 

1BAO1SP 

3 

MBA302TAX 

6 MBA306ETM 

Sr. No. Subject Code 

MBA303STM Strategic Management 

A304SEM 
MBA30SMES/ 

MBA30SSHR/ 

MBA30SIMC 

Specialization Majer I Finance/ Major 2 HR/ Major 3 Marketing 

MBA401 PRM 

MBA304SAPFM Security Analysis & Portfolio Management/ 
BA304COM MB Compensation Management/ 

MBA402DSM 

Taxation 

MBA403BUL 

Summer lnternshin Project 

MBA404COR/ 

MBA404HRA 

/MBA404COB 

Services Marketing 

MBA- TEACHING SCHEME BATCH 2023-25 

Subjcct title 

Management of Financial Services/ 

|Project Management 

| Strategic Human Resource Management/ 
|Integrated Marketing Communication 
|Emerging Technology for Managers 

Total Credits 

Subject title 

Digital & Social Media Marketing 
Business Law 

HR Analytics/ 
Consumer Behaviour 

MBA Semester - I|I 

|Corporate Restructuring/ 

|Specialization Major 1 Finance/ Major 2 IHR/ Major 3 Marketing 

Phusabke 

Theory Tutorial Practical Credits 

4 

4 

1 

4 

3 

16 

MBA Semester - IV 

2 

3 

Teaching scheme per weck 

3 

4 

12 

4 

SWARRNIM SCHOOL OF MANAGEMENT 
COMMERCE AND LIBERAL ARTS 

Teaching scheme per week 

3 

Theory Tutorial | Practical Credits 

2 

4 

4 

4 

3 

24 

3 

3 

4 

Internal 

Th 

50 

50 

50 

50 

50 

250 

Th 

50 

Examination 

50 

50 

Pr 

Internal 

75 

75 

External Total 

Pr 

Th 

50 

50 

50 

50 

50 

Examination 

250 

50 

50 

Pr 

External 
Th 

50 

75 

75 

Pr 

150 

100 

100 

100 

100 

100 

650 

Total 

100 

100 

100 

100 
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5 

MBA405F|D/ 
MBA40SINR/ 

MBA405PBM 
MBA406REP 

|Financial Derivatives/ 
|lndustrial Relation & Labour Laws/ 
Product and Brand Management 

|Rescarch Projcct 
Total Credits 16 

12 

SWARRNIM SCHOOL OF MANAGEME? 
COMMERCE AND LIBERAL ARTS 

7 

*1he teaching ehenne originaly passed on 22 Augus1 2023 BOS. IL bas been Modilicd on 24 April 2024 BOS. 

4 

6 

23 250 

75 

73 

nsshaly 

50 

250 

75 

75 

100 

150 

650 
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SWARRNIM STARTUP & INNOVATION UNIVERSITY 

Master of Business Administration Program 
 

MBA SEMESTER I 

Subject Code Subject Title Teaching Scheme (Per Week) 

Theory Tutorial Practical Credits 

MBA101MAE Managerial Economics 4 0 0 4 

MBA102PPM Principles & Practices of 

Management 3 0 0 3 

MBA103MAM Marketing Management 4 0 0 4 

MBA104ORB Organization Behaviour 4 0 0 4 

MBA105POM Production and 

Operation Management 
 
3 

 
0 

 
0 

 
3 

MBA106AFM Accounting for 

Managers 3 0 2 4 

MBA107EAS Entrepreneurship and 

Startups 3 0 0 3 

 Total Credit 24 0 1 25 

 

Note: 

 
1. Certificate course of minimum 1 credit will be completed by students using different 

governmental online study platforms like Swayam/ MOOC to get eligibility for next semester. 
- 

2. Internal and External evaluation components have 50 % weightage each
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5

4  

 

 

 

 

School of Management, Commerce & Liberal Arts 

MBA Programme 

MBA Semester II 

Course Title: Professional Skills and Etiquettes 

 

Course Code Credit Contact

Hours 

Internal External 

 

MBA205PSE 

 

2 

 

30 

Theory Continuous

Assessment 

Practical Theory Practical 

20% 30% - 50% - 

 

Course Outcomes (COs) 

 

1. Demonstrate an understanding of professionalism in terms of workplace behaviors and 

Business meetings. 

2. Adopt attitudes and behaviors consistent with standard workplace expectations. 

3. Presenting oneself with finesse and making others comfortable in a business setting & 

developing basic etiquettes in order to succeed in corporate culture and multi culture 

challenges. 

 

 

 

 



5

5  

 

Syllabus: 

 

 

Module Contents No of 

Sessions 

Weightage 

1 Business Etiquettes: An Overview 

Understanding business etiquette, Minimum 

standards required by etiquette practice, Example 

of organizational culture, Knowledge and 

appreciation of courtesy and good manners at 

work. Significance of Business Etiquettes in 21st 

Century Professional Advantage Need and 

Importance of Professionalism. 

Meeting Etiquettes: Managing a Meeting-

Meeting agenda, Meeting logistics, Minute 

taking, protocols during the meeting; duties of 

the chairperson, Ground rules for conducting 

meeting, effective meeting Strategies, Preparing 

for the meeting, Conducting the meeting, 

Evaluating the meeting,  

10 33% 

2 Workplace Etiquette: Personal Appearance - 

Formal Dressing, Casual Dressing, Accessories 

for Men & Women, Footwear, General 

Appearance, what to wear for different occasions. 

Using the right tone of voice, managing your 

volume in business settings, Sounding Confident.  

Dealing with bad breath, Using Perfume 

Etiquette for Personal Contact- Introductions, 

Getting the names right, Handshakes, Facial 

Expressions, Eye Contact, Hand gestures & 

Posture, proximity   

12 40% 
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5

6  

Etiquette in and around the Office- 

Conversations at Work, Dealing with Colleagues, 

Difficult People and Issues Professionally ; 

Dealing with Confidential Issues in the Office, 

Dealing with Ethical Dilemmas. 

Office party etiquette- appearance, attire, 

attendance, food conversations, introductions, 

entertaining customers. 

 

3 Presentation Etiquette: How to design great 

presentations – Colour scheme, font size, content, 

spellings, animation, how to make effective 

presentations – Body language, confidence, 

Common mistakes during presentations. 

Multi-Cultural Challenges -Multi-cultural 

Etiquette, Examples of Cultural Insensitivity, 

Cultural Differences and their Effects on 

Business Etiquette. 

 

8 27% 

 

 

Basic Text Books: 

 

Sr. 

No. 

Author/s Nameof the 

Book 

Publisher Edition 

1 Raghu Palat  Indian Business 

Etiquette 

Jaico Books 

publishers 

latest edition  

Evaluation 

1 Assignments/ Quizzes/ClassParticipation / Role 

Play/Projectetc. 

30%(Internal Assessment) 

2 InternalExamination 20%(InternalAssessment) 

3 ExternalExamination(UniversityExam) 50%(External Assessment) 



 
 

SWARRNIM STARTUP AND INNOVATION UNIVERSITY 

 

School of Management, Commerce and Liberal Arts 

 

 

SMCLA/Value Added Course/2024/43                                   Date: 11-09-2024 

  

Circular for Enrollment for Value-Added Courses – MBA & BBA  

Students 

 
Dear Students 

 

Greetings from School of Management Commerce and Liberal Arts!!! 

All students of MBA & BBA programs are hereby informed that the institution is 

organizing Value-Added Courses for Academic year 2024-2025 aimed at enhancing 

students' skills, employability, and industry readiness beyond the regular curriculum. 

These courses are designed to bridge the gap between academic learning and industry 

expectations, providing practical exposure and skill development in emerging areas 

relevant to the corporate world. 

Proposed Course Areas: 

French Language  

Course Duration: (30 hours) interested students are requested to register for the 

courses. For any queries, please contact class mentor 

 

DIRECTOR 

Dr. SOURBHI CHATURVEDI 
 

 
 

 

 
 

 




