
 

PARTICIPATIVE LEARNING 
 

An additional essential element is participatory learning. In lively classrooms, the university 

promotes peer learning, cooperation, and idea sharing. Conversations, team building exercises, and 

role-playing establish a welcoming learning environment. In addition, our institution provides a 

wide range of co-curricular and extracurricular opportunities for students to explore their interests, 

display their talents, and hone their leadership abilities. Examples of these activities include 

research projects, seminars, workshops, and management events. 

 

● Mock interview 

Expert session and mock interviews planned for the student to make them learn and motivate 

for the real world. 

 

 
 



 

 
 

 
 

2. Individual and group presentations 

 

Presentations, whether individual or group-based, are widely used in academic and professional 

settings to develop communication, critical thinking, and teamwork skills. In an individual 

presentation, a single person prepares and delivers the content. This type of presentation helps 

students or professionals build confidence, improve public speaking skills, and showcase their 

expertise on a topic. The individual is solely responsible for the preparation and delivery, making 

it more intense in terms of workload and pressure. It benefits students as it - 

❖ Encourages independent research and organization of ideas. 

❖ Helps improve public speaking, time management, and self-confidence. 

❖ Offers the chance to receive personal feedback on content and delivery. 

 



 
Whereas a group presentation involves multiple people collaborating to research, prepare, and 

present the material collectively. Group presentations foster teamwork, communication, and 

shared responsibility. It requires coordination among members, which can sometimes lead to 

conflicts or unequal contribution. Ensuring all members participate equally in research, 

preparation, and delivery is key. It benefits students as it - 

❖ Encourages collaboration, communication, and the distribution of workload. 

❖ Allows for the integration of diverse perspectives and skills. 

❖ Teaches students how to work effectively in teams, an essential skill in professional 

environments. 

 



 

 
 

 

 

 



 

 
 



 

 
 

3. Value Added Courses and MOOC Courses 

 

Value-added courses are short, specialized programs offered by colleges to enhance students’ skills 

and knowledge beyond the regular curriculum. These courses focus on practical skills that 

complement academic learning, such as soft skills, technical abilities, or industry-specific 

knowledge. They provide an edge in the competitive job market, making students more 

employable. In life, value-added courses help individuals develop a broader skill set, foster lifelong 

learning, and adapt to new trends in their careers or personal development. 

We organize many VAC’s like- Lessons from Bhagvadgeeta, Financial literacy, Cultural studies, 

Green Finance, Professional Skills and etiquettes, etc.  to motivate and prepare them for future.  

 

Our students took part in various  Value-added courses such as-  

❖ Management Lessons from Bhagavad Geeta  

❖ Communication Skills 

❖ Green Finance  



 
❖ Financial Literacy to all 

❖ Green Marketing 

❖ Cultural Education 

 

 

Value Added Courses 

 
Course Title: Management Lessons from Bhagavad Geeta 

 

Category   

of Course  

Course Code  Credit  Contact   

Hours  

Internal External 

VAC  VASMLB

G1  06  

2  30 Th
eor 
y 

Continuo

us  

Assessme

nt  

Practical  Theory  Practical 

-  100%  -  -  - 

 

 

Course Outcomes (COs)  

a) To identify some of the commonly felt problems that individuals, organizations and 

the  society faces  

b) To illustrate the usefulness of Gita in addressing some of these problems  

c) To demonstrate how alternative world views and paradigms of management could be  

developed with knowledge of Ancient Indian wisdom such as Gita  
 

 

 



 

 

 

 

 

 

 



 

Course Title: Communication Skills  
 

Category   
of Course  

Course Code  Credit  Contact   
Hours  

Internal  External 

VAC  VASCS102  2  30 Class Participation  Practical  Theory  Practical 

100%  -  -  - 

 

Course Outcomes (COs)  

1. Inculcation of different skills will be added in a student's career.  

2. Students' employability skills will be enhanced.  

3.Ability to speak in English will be improved through practice.  

4. Self-Analysis tool will help the students to identify their strengths and 

weaknesses to  work upon. 

 

 

 

 



 
 

 
 

 

 



 
 

Course Title: Green Finance  

Category

   
of 

Course  

Course 

Code  
Credi

t  
Contact  Hou

rs  
Internal External 

VAC  VASGF10

7  

2  30 Theor

y  
Continuous

   
Assessmen

t  

Practica

l  
Theor

y  
Practic

al 

-  100%  -  -  - 

 

Course Outcomes (COs)  

1. To impart the knowledge of Green Finance and its different aspects.  

2. To explore the concept of Green finance regulations and impact towards 

sustainability 3. To aware students for Green bonds and Green financial products  

 

 



 

 

 

 

 



 
 

Course Title: Financial Literacy to all  

 

Category

   
of 

Course  

Course 

Code  
Credi

t  
Contact  Hou

rs  
Internal External 

VAC  VASFL10

1  

2  30 Theor

y  
Continuous

   
Assessmen

t  

Practica

l  
Theor

y  
Practic

al 

-  100%  -  -  - 

 

Course Outcomes(COs)  

1. Increasing familiarity with financial literacy and its different aspects.  

2. Leading them towards financial well-being by teaching them to manage their 

money.  3. Making them literate about the personal tax structure of India   

4. Enable them to understand the process of tax e-filing  

 
 

 



 
Course Title: Green Marketing   

Categor  

y of   

Course 

Course 

Code  

Credit  Contact   

Hours  

Internal  External 

VAC  VASGM105  2  30 Class 

Participation  

  Practical Theory 

Practical 

100%  -  -  - 

 

1. Explain green marketing and its importance to the environment from the perspective of consumers 
and  businesses  

2. Describe the current state of the environment resulting from the past and present practices 
of the  human consumption.   

3. Understand the opportunities, challenges, and issues in designing and implementing green 
marketing  strategies.  

4. Demonstrate evidence of emerging green consumer segments and how marketers are addressing 
those  needs.  

 

 



 

 



 
 

 

Course Title: Cultural Education  

 

Category   

of Course  

Course Code  Credit  Contact   

Hours  

Internal External 

VAC  VASCL108  2  30 Th
eor 
y 

Continuo

us  

Assessme

nt  

Practical  Theory  Practical 

-  100%  -  -  - 

 

Course Outcomes (COs)  

1. To acquire knowledge on nature and culture and culture chaos  

2. To understand epistemology and social science thoughts on culture.   

3. To Acquire knowledge on cross culture studies  



 
 

 

 

 



 

Course Title: Professional Skills and Etiquettes  

Category   

of Course  

Course Code  Credit  Conta

ct  

Hours  

Internal External 

VAC VASPSE

10 3 

2  30 Theory  Continuous   

Assessment  

Practical  Theory  Practical 

-  100%  -  -  - 

 

Course Outcomes(COs)  

1. Demonstrate an understanding of professionalism in terms of workplace behaviours 

and Business meetings.  

2. Adopt attitudes and behaviours consistent with standard workplace expectations. 3. 

Presenting oneself with finesse and making others comfortable in a business setting & 

developing basic etiquettes in order to succeed in corporate culture and multi culture 

challenges. 

 

 



 

 
 

 

 
 



 

 
 

MOOCs are online courses available to anyone with internet access, often offered by top 

universities or institutions. They cover a wide range of subjects, allowing students to learn at their 

own pace. In college, MOOCs supplement traditional education, offering flexibility and exposure 

to global content and diverse perspectives. For life, MOOCs are valuable for continuous learning, 

professional development, and personal growth, providing access to high-quality education 

regardless of geographical or financial constraints. 

Even though they are different, both value-added and MOOC courses promote skill enhancement, 

flexibility, and lifelong learning, essential in today's fast-evolving world and keeping in mind the 

same, we have encouraged our students to participate in various MOOC courses such as- 

❖ Financial Accounting and Management  

❖ Digital Marketing B2B 

❖ Personal Finance 

❖ Business Fundamentals for Entrepreneurs   

 



 
 

 
 

 

   



 

 
 

 



 

 
 

 



 
 

 
 
 

 



 

 



 

 



 

 
 

4. Arranging guest lecturers where the students interact with the experts, ask questions and discuss 

recent trends in the industry 

 

● Union Budget 2024 Live Seminar 

 

The live seminar on Union Budget 2024 broadcast on Youtube convened open to all relevant 

students and faculties of Swarrnim Startup and Innovation University. The primary objective was 

to analyze and discuss the key aspects, implications, and potential opportunities arising from the 

Union Budget for the fiscal year 2024-25.The seminar provided a comprehensive platform for 



 
stakeholders to analyze, discuss, and offer insights on the Union Budget 2024. The deliberations 

underscored the need for collaborative efforts, effective monitoring, and a strategic approach to 

capitalize on the opportunities presented by the budget for sustainable and inclusive economic 

growth. 

 
 

 

 

 
 

 

1. Society Centric Activities 

● Women Menstrual Hygiene Focusing on  Sanitary Napkins  
 
We organized a session on Title “Women Menstrual Hygiene Focusing on Sanitary  Napkins” 
by Ms. Chetna Hirapra. Total 110 students and faculty of  different departments has attended 



 
the session. In the session expert  has thrown light on importance of menstrual hygiene and how  
sanitary napkins play an important role in that. The key highlight of session was about using 
organic sanitary napkins  and not to avoid any problems related to menstrual cycle. The session  
was very fruitful to student and faculty too about menstrual hygiene.  

 

 

● Breast Cancer Awareness Session 

 

We organized a breast cancer awareness session that played a crucial role in disseminating 

information, fostering understanding, and empowering female students to take charge of 

their breast health. The session served as a platform for education, dispelling myths, and 

promoting early detection and prevention. By addressing various aspects of breast cancer, 

from risk factors to treatment options, this awareness session aimed to bring about positive 

changes in knowledge, attitudes, and behaviors. 

 

 



 

 

 

 

 


