
 

 

 

 

 

 

 

 

 

PRACTICAL SESSIONS 

INTEGRATED WITH THEORY 
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Skill Development Programs 

 



 
 

 

Skill Based Course 

Subject Nomenclature for Skill Base Course 4 

year || 8 Semester 

 
SYLLABUS  

 

Sr.No Semester Topics 

1 Sem 1 Foundation of 

Entrepreneurship 

2 Sem 2 Identifying 

Entrepreneurial 

Opportunities 

3 Sem 3 Marketing Strategies 

For Start Ups 

4 Sem 4 Finance and Funding 

for Start Up 

5 Sem 5 Start Up Pitch PPT and 

Start UpProjectsReports 

6 Sem 6 Work shop 

7 Sem 7 Workshop 

8 Sem 8 Workshop 



Skill Based Course 

Swarrnim School of Computer Informational Technology 

4 year || 8 

Semester SSCIT 

Semester-1 

Categoryo 

fCourse 
Course Code Credit 

Contact 

Hours 

Internal External 

 
SEC 

 
230101 

 
2 

 
30 

Theory 
Continuous 

Assessment 
Practical Theory Practical 

20% 30% - 50% - 

 

 

Course Outcomes (COs) 

1. To know various theories of entrepreneurship and trends. 

2. To identify various issues and challenges in starting a new venture. 

3. To understand innovation and its implications 

4. To create entrepreneurial mindset through understanding entrepreneurial personality 

 

 

 

 
Syllabus: 

 

Module Contents 
No of 

Sessions 
Weightage 

1 Introduction to Entrepreneurship: 

• Meaning, Role of Entrepreneur, 

• Entrepreneurial Process and different 

approaches, 

• Motivation for becoming an 

entrepreneur: Maslow’s theory ,’ Herj 

burg’s theory, MC Gregor’s theory, 

McClelland ‘s Need -achievement theory 

• Importance of Entrepreneurship, 

Functions of an Entrepreneur, Types of 

Entrepreneurs, Issues & Problems in 

14 50% 



 Entrepreneurial Practices, 

entrepreneurial education and 

entrepreneurial mind, 

• Value creation- economic value and 

social Value, 

• Intrapreneurship (Corporate 

Entrepreneurship, Entrepreneurship and 

Startup 

  

2 Characteristics or traits of successful 

entrepreneurs and myths related to 

entrepreneurship: 

• Characteristics or traits of successful 

entrepreneurs, need for studying success 

characteristics / traits of entrepreneurs, 

• How to develop successful 

characteristics/traits of entrepreneur 

• Myths related to entrepreneurship. 

8 25% 

3 Cognitive foundations of entrepreneurship 

• Human cognition: its basic nature- and 

important limitations, 

• Creativity and innovation 

• ideas to reality 

8 25% 

 

 

Evaluation 

1 Assignments / Quizzes / Class Participation / 

Role Play/ Project etc. 

30% (Internal Assessment) 

2 Internal Examination 20% (Internal Assessment) 

3 External Examination (University Exam) 50% (External Assessment 

 

 

Basic Text Books: 

 

Sr. 

No. 
Author/s Nameof the 

Book 
Publisher Edition 

1 S.S. Khanka, Gupta. C.B. Entrepreneurship & 

Small Business 

Management 

Sultan Chand and 

Sons 

LatestEdition 

2 Sami Uddin Entrepreneurship 

Development in 
India 

Mittal Publications LatestEdition 



 

 

 

Reference Books: 

 
Sr. 

No. 
Author/s Name of 

theBook 

Publisher Edition 

1 Dr. Bhatia.R.C Entrepreneurship: 

Business and 

Management 

Sultan Chand and 

Sons 

Latest 

2 Bruce R. Barringer Entrepreneurship: 

Successfully 

Launching New 

Ventures 

Pearson 
Education 

Latest 

3 Janakiram. B., Rizwana. M. Entrepreneurship 

development 

Excel Books Latest 

4 Khanna. S.S. Entrepreneurial 

Development 

Excel Books Latest 

 

 
 

List of Journals / Periodicals / Magazines / Newspapers: 

The students will have to refer to past issues of the following journals in order to get relevant 

topic/information pertaining to the subject. 

 

1. Journal of Entrepreneurship 
 

2. Journal of Small Business Management 
 

3. Journal of Entrepreneurship & Management 
 

4. AMC Indian Journal of Entrepreneurship 

https://www.amazon.in/s/ref%3Ddp_byline_sr_book_1?ie=UTF8&field-author=B.%2BJanakiram&search-alias=stripbooks
https://www.amazon.in/s/ref%3Ddp_byline_sr_book_1?ie=UTF8&field-author=B.%2BJanakiram&search-alias=stripbooks
https://www.amazon.in/s/ref%3Ddp_byline_sr_book_2?ie=UTF8&field-author=M.%2BRizwana&search-alias=stripbooks
https://www.amazon.in/s/ref%3Ddp_byline_sr_book_2?ie=UTF8&field-author=M.%2BRizwana&search-alias=stripbooks


SSCIT Semester -2 

 

Categoryo 

fCourse 
Course Code Credit 

Contact 

Hours 

Internal External 

 
SEC 

 
230202 

 
2 

 
30 

Theory 
Continuous 

Assessment 
Practical Theory Practical 

20% 30% 
- 

50% - 

 

 

 
Course Outcomes (COs) 

1. Exploration of opportunities from the market 

 
2. Check technical, market, financial and other types of Feasibility of a business idea. 

 
3. Develop business model to describe the rationale of how an organization creates, 

delivers, and captures value 

4. Identification of various Business Opportunities from the market 

 

Syllabus: 

 

 

 

Module Contents 
No of 

Sessions 
Weightage 

1 Opportunities: Their nature, discovery, and 

Creation: 

• Opportunities: Their basic nature, 

opportunities: Discovered, created, or 

both, Opportunities: The role of 

information, experience and social 

network- The role of information in 

opportunity recognition, The role of 

experience and social networks in 

opportunity recognition, 

• How entrepreneurs can become skilled 

at recognizing 

opportunities…Entrepreneurship, 

Entrepreneurship and Startup 

14 50% 

2 Business Idea Creation & IPR 8 25% 



 • Meaning, sources of business ideas, 

techniques for idea generation like brain 

storming, 

• Focus group, six thinking hats as idea 

generation, 

• Characteristics of brilliant business 

ideas 

Introduction: 

• Knowledge creation, Innovation and 

Intellectual Property Rights, Concept 

of Intellectual Property, 

• Types of IPR – Patents – Copyright – 

Trademark – Industrial Designs – Trade 

Secrets – Geographical 

  

3 Business Model: 

• Introduction to business model, Types 

of business model, 

• Developing and testing a business 

model, Business modelling process, 

Business model canvas, 

• Business Models and value proposition, 

Business Model Failure: Reasons and 

Remedies Reinventing business model 

8 25% 

 

 

 

 

 

 

 

Evaluation 

1 Assignments / Quizzes / Class Participation / Role Play/ 

Project etc. 

30% (Internal Assessment) 

2 Internal Examination 20% (Internal Assessment) 

3 External Examination (University Exam) 50% (External Assessment 

 
 

Basic Text Books: 

 

Sr. 

No. 
Author/s Nameof the 

Book 
Publisher Edition 

1 S.S. Khanka, Gupta. C.B. Entrepreneurship & 

Small Business 

Sultan Chand and 

Sons 

LatestEdition 



  Management   

2 Sami Uddin Entrepreneurship 

Development in 
India 

Mittal Publications LatestEdition 

 

 

 

 

 

Reference Books: 

Sr. 

No. 
Author/s Name of 

theBook 
Publisher Edition 

1 Dr. Bhatia.R.C Entrepreneurship: 

Business and 

Management 

Sultan Chand and 

Sons 

Latest 

2 Bruce R. Barringer Entrepreneurship: 

Successfully 

Launching New 
Ventures 

Pearson 
Education 

Latest 

3 Janakiram. B., Rizwana. M. Entrepreneurship 

development 

Excel Books Latest 

4 Khanna. S.S. Entrepreneurial 

Development 

Excel Books Latest 

 
 

List of Journals / Periodicals / Magazines / Newspapers: 

The students will have to refer to past issues of the following journals in order to get relevant 

topic/information pertaining to the subject. 

 

1. Journal of Entrepreneurship 
 

2. Journal of Small Business Management 
 

3. Journal of Entrepreneurship & Management 
 

4. AMC Indian Journal of Entrepreneurship 

https://www.amazon.in/s/ref%3Ddp_byline_sr_book_1?ie=UTF8&field-author=B.%2BJanakiram&search-alias=stripbooks
https://www.amazon.in/s/ref%3Ddp_byline_sr_book_1?ie=UTF8&field-author=B.%2BJanakiram&search-alias=stripbooks
https://www.amazon.in/s/ref%3Ddp_byline_sr_book_2?ie=UTF8&field-author=M.%2BRizwana&search-alias=stripbooks
https://www.amazon.in/s/ref%3Ddp_byline_sr_book_2?ie=UTF8&field-author=M.%2BRizwana&search-alias=stripbooks


SSCIT Semester -3 

 

Categoryo 

fCourse 
Course Code Credit 

Contact 

Hours 

Internal External 

 
SEC 

 
230303 

 
2 

 
30 

Theory 
Continuous 

Assessment 
Practical Theory Practical 

20% 30% 
- 

50% - 

 

 
Course Outcomes (COs) 

1. Exploration of Marketing basics in real world 

2. Understanding customer ways of reacting to marketing and various types of 

customers. 

3. Understanding Brand and its importance as well as various techniques of Integrated 

marketing 

4. Exploration of the new buzz social marketing basics 

 

Syllabus: 

 

 

 

Module Contents 
No of 

Sessions 
Weightage 

1 • Basics of Marketing: 

• an overview of marketing, difference 

between conventional 

• marketing and entrepreneurial 

Marketing, 

• 4 p’s of Marketing and extended 3p’s 

• (Service Marketing), 

• The marketing environment, Marketing 

management 

• Philosophies, why study marketing. 

8 25% 

2 Branding and Promotion strategies for start- 

ups: 

• Introduction to sales and 

• marketing, 

• Difference between sales and 

14 50% 



 marketing, 

• Distribution channels: 

• Concept and types, 

• Personal selling process, 

• Definition ofbranding, Unique Selling 

Proposition, 

• Types of brands, Brand elements, IMC 

tools. 

  

3 Marketing Research 

• Meaning and Importance of Marketing 

research 

• Classification of Marketing Research 

• Challenges to Research 

• Preliminary Stages of the research 

Process 

• Marketing Research on the Internet 

• Marketing research from 

Entrepreneurial perspectives(How is it 

different from conventional Marketing 

research 

8 25% 

NOTE: - Theory sessions will be conducted of only 0.5 credits and rest will be 

sessions taken up by experts from concern domain. 

 

 
 

Evaluation 

1 Assignments / Quizzes / Class Participation / Role 

Play/ Project etc. 

30% (Internal Assessment) 

2 Internal Examination 20% (Internal Assessment) 

3 External Examination (University Exam) 50% (External Assessment 

 

Basic Text Books: 

 

Sr. 

No. 
Author/s Nameof the 

Book 
Publisher Edition 

1 Phillip Kotler . Marketing 
Management 

Pearson LatestEdition 

2 Hair, Sharma, Mcdaniel, 
Cengage 

MKTG A South Asian 
Prospective 

LatestEdition 



3 Rajan Saxena Marketing 
Management 

TMH LatestEdition 

 

 

Reference Books: 

Sr. 

No. 
Author/s Name of 

theBook 
Publisher Edition 

1 Srinivasan Case Studies in 
Marketing, The 
Indian Context 

PHI Latest 

2 V.S. Ramaswamy and S. 
Namakumari 

Marketing 
Management 

McMillan Latest 

3 Adrian Palmer Introduction to 
Marketing theory 
and practice 

Oxford 
University Press 

Latest 

 

Additional reading – 

 
 

 
SSCIT Semester – 4 

 

Categoryo 
fCourse 

Course Code Credit 
Contact 
Hours 

Internal External 

 
SEC 

 
230404 

 
2 

 
30 

Theory 
Continuous 

Assessment 
Practical Theory Practical 

20% 30% 
- 

50% - 

 

 

 
Course Outcomes (COs) 

1. Finance and its importance in the real world 

2. Various ways of development of finance for the company 

3. Understanding the importance of accounting and its impact 

4. Importance of ratio and how its effects the balance sheet of the company 

Fangfang Li &JormaLarimo& Leonidas C. Leonidou, 2021. "Social media marketing strategy: 

definition, conceptualization, taxonomy, validation, and future agenda," Journal of the Academy of 

Marketing Science, Springer, vol. 49(1), pages 51-70, January. 



Syllabus: 

 

 

 

Module Contents 
No of 

Sessions 
Weightage 

1 Financing and Managing New Venture: 

• Importance of Financial Management as 

anintegral part of Entrepreneurship - 

Conducting a feasibility analysis – 

• What lenders and investors look for in a 

business plan? 

08 25% 

2 Sources of Finance: 

• Various sources of Investment - Basics 

of Venture Capital and Angel 

Investment - Start-up Culture - Various 

measures of encouragement and support 

being provided by the State and Central 

Government for strengthening the 

Entrepreneurial Culture 

08 25% 

3 Accounting as an information system: 

• Managerial application of accounting 

information; 

• accounting concepts and conventions; 

accounting standards, Recording, 

classifying summarizing and generation 

of accounting statements of 

entrepreneurial entities – interim and 

annual financial statements; 

14 50% 

NOTE: - Theory sessions will be conducted of only 01 credits and rest will be 

sessions taken up by experts from concern domain. 

 

 
 

Evaluation 

1 Assignments / Quizzes / Class Participation / Role 

Play/ Project etc. 

30% (Internal Assessment) 

2 Internal Examination 20% (Internal Assessment) 

3 External Examination (University Exam) 50% (External Assessment 

 
 

Basic Text Books: 



 

Sr. 

No. 
Author/s Nameof the 

Book 
Publisher Edition 

1 Frank J Fabozzi Entrepreneurial 
Finance and 
Accounting for 
High-Tech 
Companies 

MITPress LatestEdition 

2 Berkeley Accounting for 
Small Business 
Owners 

Tycho Press LatestEdition 

3 Gregory Becker Accounting 
Principles: The 
Ultimate 
Beginner’s Guide 
to Accounting 

Gregory Becker LatestEdition 

 

 

 

 

 
 

Reference Books: 
Sr. 

No. 
Author/s Name of 

theBook 

Publisher Edition 

1 Smith J K, Smith R L and 
Bliss R T 

Entrepreneurial 
Finance: Strategy, 
Valuation and 
Deal Structure 

Stanford 
University Press 

Latest 

2 Marco Da Rin and 
Thomas Hellman 

Fundamentals of 
Entrepreneurial 
Finance 

Oxford 
University Press 

Latest 

3 Chris Leach and Ronald 
Melicher 

Entrepreneurial 
Finance 

New Delhi Latest 

4 Marco Da Rin and 
Thomas Hellman 

Fundamentals of 
Entrepreneurial 
Finance 

Oxford 
University Press 

Latest 

5 Frank J Fabozzi Entrepreneurial 
Finance and 
Accounting for 
High-Tech 
Companies 

MIT Press Latest 



 

SSCIT Semester – 5 

 

Categoryo 

fCourse 
Course Code Credit 

Contact 

Hours 

Internal External 

 
SEC 

 
230505 

 
2 

 
30 

Theory 
Continuous 

Assessment 
Practical Theory Practical 

20% 30% - 50% - 

 

Course Outcomes (COs) 

1. Understanding the way in which Pitch Presentation is made 

2. Exposure to the experts’ comments and experience of real Pitch deck 

3. Understanding how to create and Identify new business opportunity 

4. Understanding how to make business plan 

 
 

Syllabus: 

 

Module Contents 
No of 

Sessions 
Weightage 

1 • Pitch PPT 15 50% 

2 • Start UP Project Report 15 50% 

 
Instructions: 

All the student teams have to check their project report for plagiarism, which indicates % similarity 

of the languages used during drafting, using a good plagiarism checking software. The plagiarism 

should be below or equivalent to 30%. The 1st page of the report generated after online plagiarism 

check is required to be signed by each of the team members as well as by the respective guide and 

it should be attached mandatorily in the copies delivered to the College, to the Faculty. The 

department should keep a copy of these in a file after collecting them from all the teams. 
 

 
 

Evaluation 

1 Assignments / Quizzes / Class Participation / Role 

Play/ Project etc. 

30% (Internal Assessment) 

2 Internal Examination 20% (Internal Assessment) 

3 External Examination (University Exam) 50% (External Assessment 



 

Basic Text Books: 

 

Sr. 

No. 
Author/s Nameof the 

Book 
Publisher Edition 

1 Nithyananda, K V. Intellectual 
Property Rights: 
Protection and 
Management 

Cengage 
Learning India 
Private Limited 

LatestEdition 

2 Neeraj, P., &Khusdeep, D Intellectual 

Property Rights. 
India 

PHI learning 

Private Limited. 

LatestEdition 

 

Reference Books: 
Sr. 

No. 
Author/s Name of 

theBook 

Publisher Edition 

1 Nithyananda, K V Intellectual 
Property Rights: 
Protection and 
Management. 

Cengage 
Learning India 
Private Limited 

Latest 

2 Neeraj, P., &Khusdeep, D. Intellectual Property 

Rights. 

IndiaFinance 

PHI learning 

Private Limited. 

Latest 

 

 
 

List of Journals / Periodicals / Magazines / Newspapers: 

Journal of Intellectual Property Rights (JIPR): NISCAIR 

 
 

Useful Websites: 

1. Cell for IPR Promotion and Management (http://cipam.gov.in/) 

2. World Intellectual Property Organisation (https://www.wipo.int/about-ip/en/) 

3. Office of the Controller General of Patents, Designs & Trademarks 

(http://www.ipindia.nic.in/) 

Link for Textbook:- 

https://mrcet.com/downloads/digital_notes/IT/IPR%20%20Digital%20Notes.pdf 

http://cipam.gov.in/)
http://www.wipo.int/about-ip/en/)
http://www.ipindia.nic.in/
https://mrcet.com/downloads/digital_notes/IT/IPR%20%20Digital%20Notes.pdf


SSCIT Semester -6 

 

Categoryo 
fCourse 

Course Code Credit 
Contact 
Hours 

Internal External 

 
SEC 

 
230606 

 
0 

 
00 

Theory 
Continuous 

Assessment 
Practical Theory Practical 

20% 30% - 50% - 

 
Course Outcomes (COs) 

1. Practical insights about the business world. 

2. Exposure to different functionalities of entrepreneurial Journey 

3. Bridging the gap of theory and Practical of entrepreneurial concepts 

Syllabus: 

 

 

 

Module/Case Contents 
No of 

Sessions 

Weight 

Age 

1 1.  Workshop 1 8 25% 

2 2.  Workshop 2 8 25% 

3 3.  Workshop 3 8 25% 

4 4.  Workshop 4 6 25% 
 
 

Additional reading- Different new cases and latest books related to entrepreneurship and 

innovation (Book review) and Video Cases. 
 

 
 

Evaluation 

1 Assignments / Quizzes / Class Participation / Role 

Play/ Project etc. 

30% (Internal Assessment) 

2 Internal Examination 20% (Internal Assessment) 

3 External Examination (University Exam) 50% (External Assessment 



Basic Text Books: 

 

Sr. 

No. 
Author/s Nameof the 

Book 
Publisher Edition 

1 S.S. Khanka, Gupta. C.B. Entrepreneurship & 

Small Business 

Management 

Sultan Chand and 

Sons 

LatestEdition 

2 Sami Uddin Entrepreneurship 

Development in 

India 

Mittal 

Publications.. 

LatestEdition 

 

Reference Books: 
Sr. 
No. 

Author/s Name of 

theBook 

Publisher Edition 

1 Dr. Bhatia.R.C., Entrepreneurship: 

Business and 

Management 

Sultan Chand and 

Sons 

Latest 

2 Bruce R. Barringer, R 

Duane Ireland 

Entrepreneurship: 

Successfully 

Launching New 
Ventures 

Person Education 

Publishing 

Latest 

3 Janakiram. B., Rizwana. M. Entrepreneurship 

development: Text 

and cases 

Excel Books Latest 

4 Khanna. S.S Entrepreneurial 

Development 

Excel Books Latest 

 
 

List of Journals / Periodicals / Magazines / Newspapers: 

The students will have to refer to past issues of the following journals in order to get relevant 

topic/information pertaining to the subject. 

 

1. Journal of Entrepreneurship 
 

2. Journal of Small Business Management 
 

3. Journal of Entrepreneurship & Management 
 

4. AMC Indian Journal of Entrepreneurship 

https://www.amazon.in/s/ref%3Ddp_byline_sr_book_1?ie=UTF8&field-author=B.%2BJanakiram&search-alias=stripbooks
https://www.amazon.in/s/ref%3Ddp_byline_sr_book_1?ie=UTF8&field-author=B.%2BJanakiram&search-alias=stripbooks
https://www.amazon.in/s/ref%3Ddp_byline_sr_book_2?ie=UTF8&field-author=M.%2BRizwana&search-alias=stripbooks
https://www.amazon.in/s/ref%3Ddp_byline_sr_book_2?ie=UTF8&field-author=M.%2BRizwana&search-alias=stripbooks


 

Categoryof 

Course 
Course Code Credit 

Contact 

Hours 

Internal External 

 
SEC 

 
230707 

 
00 

 
00 

Viva 
Continuous 

Assessment 
Practical Presenta 

tion & 

Viva 

Practical 

20% 30% 
- 

50% - 

 

SSCIT Semester – 7 

 
 

Course Outcomes (COs) 

4. Practical insights about the business world. 

5. Exposure to different functionalities of entrepreneurial Journey 

6. Bridging the gap of theory and Practical of entrepreneurial concepts 

Syllabus: 

 

Module Contents 
No of 

Sessions 
Weightage 

1 5.  Workshop 1 8 25% 

2 6.  Workshop 2 8 25% 

3 7.  Workshop 3 8 25% 

4 8.  Workshop 4 6 25% 



SSCIT Semester – 8 

 

Category 

of Course 
Course Code Credit 

Contact 

Hours 

Internal External 

 
SEC 

 
230808 

 
00 

 
00 

Viva 
Continuous 

Assessment 
Practical Final 

Report 
Practical 

20% 30% - 50% - 

 
Course Outcomes (COs) 

1. Practical insights about the business world. 

2. Exposure to different functionalities of entrepreneurial Journey 

3. Bridging the gap of theory and Practical of entrepreneurial concepts 

 

 
Syllabus: 

 

Module Contents 
No of 

Sessions 
Weightage 

1 9.  Workshop 1 8 25% 

2 10. Workshop 2 8 25% 

3 11. Workshop 3 8 25% 

4 12. Workshop 4 6 25% 
 

 

  



 

 

 

 

Learning through 

Projects/Inetrnships 

  



  Name of Student Title & Project Department & 

Semester 

U. G. 

Prajapati Miten Vijaybhai Project X 

SSCIT & BCA-5TH 

SEMSTER 

Prem Nagdev Ping pong in python 

SSCIT & BCA-5TH 

SEMSTER 

Brahmbhatt Dhruv RED BUS 

SSCIT & BCA-5TH 

SEMSTER 

PATEL KEYUR KUMAR NOT DECIDED 

SSCIT & BCA-5TH 

SEMSTER 

Dev Nayee Hotel Management Website 

SSCIT & BCA-5TH 

SEMSTER 

Himir Sonpal Hotel management system 

SSCIT & BCA-5TH 

SEMSTER 

Rajput Sahil E commerce 

SSCIT & BCA-5TH 

SEMSTER 

Brahmbhatt Dhruv E-commerce site 

SSCIT & BCA-5TH 

SEMSTER 

Abhishek Nair E-Commerce site 

SSCIT & BCA-5TH 

SEMSTER 

Neel Patel E-commerce site 

SSCIT & BCA-5TH 

SEMSTER 

Bhavik Ghanshyambhai Patel E-Commerce Site 

SSCIT & BCA-5TH 

SEMSTER 

Piyush tanwani Student Attendance website 

SSCIT & BCA-5TH 

SEMSTER 

Harsh kumar Video calling app like skype 

SSCIT & BCA-5TH 

SEMSTER 

Dhruvika Rajpara Airline Data Analysis 

SSCIT & BCA-5TH 

SEMSTER 

Jenis Dusara Airlines Data Analysis 

SSCIT & BCA-5TH 

SEMSTER 



Navneet Kamaliya Library management system 

SSCIT & BCA-5TH 

SEMSTER 

Harsh Rajivkumar Jain Grocery store 

SSCIT & BCA-5TH 

SEMSTER 

Patel vansh Food Management System 

SSCIT & BCA-5TH 

SEMSTER 

Prajapati Miten Vijaybhai Project X 

SSCIT & BCA-5TH 

SEMSTER 

Prem Nagdev Ping pong in python 

SSCIT & BCA-5TH 

SEMSTER 

Brahmbhatt Dhruv RED BUS 

SSCIT & BCA-5TH 

SEMSTER 

PATEL KEYUR KUMAR NOT DECIDED 

SSCIT & BCA-5TH 

SEMSTER 

Dev Nayee Hotel Management Website 

SSCIT & BCA-5TH 

SEMSTER 

Himir Sonpal Hotel management system 

SSCIT & BCA-5TH 

SEMSTER 

Rajput Sahil E commerce 

SSCIT & BCA-5TH 

SEMSTER 

Brahmbhatt Dhruv E-commerce site 

SSCIT & BCA-5TH 

SEMSTER 

Abhishek Nair E-Commerce site 

SSCIT & BCA-5TH 

SEMSTER 

Neel Patel E-commerce site 

SSCIT & BCA-5TH 

SEMSTER 

Bhavik Ghanshyambhai Patel E-Commerce Site 

SSCIT & BCA-5TH 

SEMSTER 

Piyush tanwani Student Attendance website 

SSCIT & BCA-5TH 

SEMSTER 

Harsh kumar Video calling app like skype 

SSCIT & BCA-5TH 

SEMSTER 



Dhruvika Rajpara Airline Data Analysis 

SSCIT & BCA-5TH 

SEMSTER 

Jenis Dusara Airlines Data Analysis 

SSCIT & BCA-5TH 

SEMSTER 

Navneet Kamaliya Library management system 

SSCIT & BCA-5TH 

SEMSTER 

Harsh Rajivkumar Jain Grocery store 

SSCIT & BCA-5TH 

SEMSTER 

Patel vansh Food Management System 

SSCIT & BCA-5TH 

SEMSTER 

Bhanushali Bhumi Mansukhbhai Stock Price Predictor 

SSCIT & BCA-6TH 

SEMSTER 

Jenis Dusara 

Classifying plant leaf diseases 

using deep learning technique 

SSCIT & BCA-6TH 

SEMSTER 

Brahmbhatt Dhruv yogeshkumar Booking App 

SSCIT & BCA-6TH 

SEMSTER 

Abhinav Kumar Shopping app 

SSCIT & BCA-6TH 

SEMSTER 

Bhavik Ghanshyambhai Patel Booking App 

SSCIT & BCA-6TH 

SEMSTER 

Patel Neelkumar Rasikbhai Booking App 

SSCIT & BCA-6TH 

SEMSTER 

Dhruvika Rajpara Library Management System 

SSCIT & BCA-6TH 

SEMSTER 

Rajpurohit Karina G. Food ordering system 

SSCIT & BCA-6TH 

SEMSTER 

Thakur Nikita Food ordering 

SSCIT & BCA-6TH 

SEMSTER 

Tanvi goswami A.R fitness club 

SSCIT & BCA-6TH 

SEMSTER 

Sneh Gupta Expense tracker(tentative) 

SSCIT & BCA-6TH 

SEMSTER 



Abhinav Kumar Online shopping app 

SSCIT & BCA-6TH 

SEMSTER 

Bhargav Dangar Hotel management 

SSCIT & BCA-6TH 

SEMSTER 

Maaz Shaikh 

E-Commerce Website 

(Wordpress) 

SSCIT & BCA-6TH 

SEMSTER 

Prem Nagdev Hotel Management system 

SSCIT & BCA-6TH 

SEMSTER 

Tanwani piyush dharmendra Smart canteen system 

SSCIT & BCA-6TH 

SEMSTER 

Bhanushali Bhumi Mansukhbhai Stock Price Predictor 

SSCIT & BCA-6TH 

SEMSTER 

Jenis Dusara 

Classifying plant leaf diseases 

using deep learning technique 

SSCIT & BCA-6TH 

SEMSTER 

Brahmbhatt Dhruv yogeshkumar Booking App 

SSCIT & BCA-6TH 

SEMSTER 

Abhinav Kumar Shopping app 

SSCIT & BCA-6TH 

SEMSTER 

Bhavik Ghanshyambhai Patel Booking App 

SSCIT & BCA-6TH 

SEMSTER 

Patel Neelkumar Rasikbhai Booking App 

SSCIT & BCA-6TH 

SEMSTER 

Dhruvika Rajpara Library Management System 

SSCIT & BCA-6TH 

SEMSTER 

Rajpurohit Karina G. Food ordering system 

SSCIT & BCA-6TH 

SEMSTER 

Thakur Nikita Food ordering 

SSCIT & BCA-6TH 

SEMSTER 

Tanvi goswami A.R fitness club 

SSCIT & BCA-6TH 

SEMSTER 

Sneh Gupta Expense tracker(tentative) 

SSCIT & BCA-6TH 

SEMSTER 



Abhinav Kumar Online shopping app 

SSCIT & BCA-6TH 

SEMSTER 

Bhargav Dangar Hotel management 

SSCIT & BCA-6TH 

SEMSTER 

Maaz Shaikh 

E-Commerce Website 

(Wordpress) 

SSCIT & BCA-6TH 

SEMSTER 

Prem Nagdev Hotel Management system 

SSCIT & BCA-6TH 

SEMSTER 

Tanwani piyush Dharmendra Smart canteen system 

SSCIT & BCA-6TH 

SEMSTER 

  



 

WORKSHOPS 
Sr. 
No. 

Date 
Event 
Type 

Title Expert Name & Designation 

1 16/10/2023 Training Apple-LAB Faculty Training  
Dr. Chetan Gondaliya, HOD, Centre of 
Excellence, Swarrnnim Startup & 
Innovation University 

2 20/10/2023 Seminar 
Leveraging Artificial Intelligence for 
Improved Communication 

Al Jones, Director of Lyrics Guru Game, 
USA 

3 01/11/2023 Session Orientation Session 

Mr. Vivek Wandhile (Program manager, 
Edunet)  
Dr. Dulari Bhatt (Training expert, 
Edunet)  

4 03/11/2023 
New COE 

Centre 
India Edu Program Mr. Vishal 

5 
21/11/2023 to 
25/11/2023 

FDP 
Faculty Developement Program on 
Machine Learning, Computer Vision, 
IoT, SAP ABAP 

Dr. Dulari Bhatt, Palwindee Singh, Dr. 
Utkarsh Sharma 

6 2/12/2023 
Apple Lab 

Visit 
Apple Centre visit for Homeopathy 
First semester students 

Dr. Chetan Gondaliya, Hiren Kukadiya, 
Nirav Dave 

7 
29/01/2024 to 
02/01/2024 

Workshop Advance course outline [First Phase] 

Goswami Samistha(Training expert, 
Edunet) 

 
Dr. Dulari Bhatt (Training expert, 

Edunet) 

8 09-02-2024 Workshop Fundamentals of Deep Learning 
Dr. Sachin Sharma (NVIDIA DLI 

Certified Instructor) 

9 
01/04/2024  

to  
05/04/2024  

Workshop 
Advance course outline [Second 
Phase] 

Dr. Dulari Bhatt (Training expert, 
Edunet) 

10 
08/04/2024  

to  
12/04/2024  

Workshop 
Advance course outline [Third 
Phase] 

Dr. Dulari Bhatt (Training expert, 
Edunet) 

  



 

 

 

 

 

New Gen Innovation and 

Entrepreneurship Development 

Centre (IEDC) 

  



Swarrnim Startup & Innovation University 
Swarrnim Incuabation Center 

Details of Event 
SrNo Event Name From Date To Date Venue No of 

Particpant 

1 A Workshop on Developing 

Innovative Mindset 

13-07-2018 13-07-2018 Arihant School of Pharmacy & Bio 

Research 

227 

2 Pre Project Review and Project 

Selection by External Experts 

13-07-2018 13-07-2018 Swarnim Startup & Innovation 

University, 

85 

3 Pre Project Review and Project 

Selection for Electrical 

17-07-2018 17-07-2018 Swarnim Startup & Innovation 

University, 

24 

4 Pre Project Review and Project 

Selection for Automobile 

24-07-2018 24-07-2018 SSIU Campus, Swarnim Startup & 

Innovation University, 

42 

5 A Workshop on IPR Awareness 

and Guidance 

25-05-2018 25-05-2018 SSIU Campus, Swarnim Startup & 

Innovation University, 

85 

6 A Seminar on Team Building 

Activity 

27-06-2018 27-06-2018 Seminar hall, Swarnim Startup & 

Innovation 

130 

7 A Workshop on Robotics 25-06-2018 25-06-2018 Class Room No-01, Swarnim 

Startup & 

45 

8 A Seminar on Mind Mapping 

Activity 

28-06-2018 28-06-2018 Swarnim Startup & Innovation 

University, 

40 

9 A Seminar on Idea Generation 

Activity 

12-06-2018 12-06-2018 Swarnim Startup & Innovation 

University, 

70 

10 A Seminar on Patent Awareness 09-08-2018 09-08-2018 SSIU Campus, Swarnim Startup & 

Innovation University, 

45 

11 One Day Workshop On “Art of 24-08-2018 24-08-2018 SSIU, Gandhinagar 84 

12 One Day International Seminar 

on Entrepreneurial Leadership & 

27-09-2018 27-09-2018 Seminar Hall, Swarnim Startup & 

Innovation University, 

96 

13 One Day Awareness Seminar on 

Developing Innovative Mindset 

19-09-2018 19-09-2018 Shree S.F. Chaudhari Vidhya 

Sankul in 

327 

14 Awareness and design thinking 

session for Engineering Students 

08-07-2019 08-07-2019 Swarrnim Startup & Innovation 

University, 

Bhoyan Rathod, Gandhinagar 

74 

15 Awareness and Design thinking 

Session for Science Students 

12-07-2019 12-07-2019 Seminar Hall, Swarnim Startup & 

Innovation University 

45 

16 A session on Project Title 

Review of Mechanical and 

Automobile 

Engineering Students for SSIP 

26-07-2019 26-07-2019 Seminar Hall, Swarrnim Startup & 

Innovation University, 

Gandhinagar 

32 

17 A session on Project Title 

Review of Electrical Engineering 

Students for 

SSIP Funding 

08-08-2019 08-08-2019 Seminar Hall, SSIU 11 

18 Think with the Box 27-11-2019 27-11-2019 Swarrnim Startup & Innovation 

University 

43 

19 Think with the Box 28-11-2019 28-11-2019 Swarrnim Startup & Innovation 

University 

35 



20 The Idea Box 04-12-2019 04-12-2019 Swarrnim Startup & Innovation 

University 

39 

21 One Dollar Venture 06-12-2019 06-12-2019 Swarrnim Startup & Innovation 

University 

23 

22 Entrepreneurial Mindset 06-12-2019 06-12-2019 Swarrnim Startup & Innovation 

University 

56 

23 The Idea box 10-12-2019 10-12-2019 Swarrnim Startup & Innovation 

University 

 
26 

24 Think with the Box 03-12-2019 03-12-2019 Swarrnim Startup and Innovation 

University 
 

33 

25 One dollar venture 12-12-2019 13-12-2019 Swarrim Startup and Innovation 

University 
 

35 

26 One dollar venture 05-12-2019 05-12-2019 Swarrim Science College 59 

27 Abhidhayaka 13-02-2020 13-02-2020 Swarrnim Science College 49 

28 Building Entrepreneur mindset 11-12-2019 11-12-2019 Swarrnim Startup and Innovation 

University 
 

88 

29 Light Camera Entrepreneur 07-12-2019 08-12-2019 Swarrnim Startup and Innovation 

University 
 

33 

30 Scavenger hunt 05-02-2020 05-02-2020 Swarrnim Startup and Innovation 

University 
 

59 

31 Scavenger hunt 13-02-2020 13-12-2019 Swarrnim Science College 86 

32 Abhidhayaka 07-02-2020 07-02-2020 Swarrnim Startup and Innovation 

University 
 

14 

33 SSIP awareness and developing 

innovation mindset 

17-02-2020 17-02-2020 A little flower school  
86 

34 SSIP awareness and developing 

innovation mindset 

18-02-2020 18-02-2020 C M Thakkar high School  
44 

35 Entrepreneurship and Challenge 25-02-2020 25-02-2020 Swarrnim Startup and Innovation 

University 
 

29 

36 Entrepreneurship awareness 03-03-2020 03-03-2020 Swarrnim science college 54 

37 Entrepreneurship 03-03-2020 03-03-2020 Swarrnim Startup and Innovation 

University 
 

87 

38 Project Selection 24-08-2020 24-08-2020 Swarrnim Startup and Innovation 

University 
 

96 

39 Be a Businessman (part-1) 12-12-2019 12-12-2020 Swarrnim University, 

Gandhinagar 

(online) 

10 

40 Brand as architecture in Startup 15-12-2020 15-12-2019 Online, Swarrnim University 103 

41 Scope of Startups in Health 

science, pharmacy, science and 

technology 

fields 

12-12-2020 12-12-2020 Online, Swarrnim University  

25 

42 Role of research for developing 

startups 

23-12-2020 23-12-2020 Online, Swarrnim University  
23 

43 IPR awareness session 09-12-2020 09-12-2020 Swarrnim Startup & Innovation 

University 
 

11 

44 Entrepreneurial Women's day 06-03-2023 06-03-2023 Seminar Hall Swarrnim start up 150 

45 Entrepreneurship Festa Millet 17-03-2023 17-06-2023 Swarrnim Science 120 

46 Entrepreneurial Talk series, we 15-03-2023 15-03-2023 Seminar Hall Swarrnim Start up 100 

47 Entrepreneurial Talk series, we 16-03-2023 16-03-2023 Seminar Hall Swarrnim start up 100 

48 Entrepreneurial Talk series, we 20-03-2023 20-03-2023 Seminar Hall Swarrnim Start up 100 

49 Entrepreneurial Talk series, we 21-03-2023 21-03-2023 Seminar Hall, Swarrnim start up 100 



50 Entrepreneurial Talk series, we 22-03-2023 22-03-2023 Seminar Hall, Swarrnim start up 100 

51 Entrepreneurial Talk series, we 23-03-2023 23-03-2023 Seminar Hall, Swarrnim start up 100 

52 Adwitiya 29-03-2023 29-03-2023 Seminar Hall, Swarrnim start up 100 

53 Entrepreneurial Talk series, we 28-03-2023 28-03-2023 Seminar Hall, Swarrnim start up 60 

54 Series of Infotainment workshop , 

we have invited Students of 10th 

and 12th 

31-03-2023 31-03-2023 Seminar Hall, Swarrnim start 

up and innovation 

university 

100 

55 Entrepreneurial Talk series, we 

have invited MR. Om 

27-03-2023 27-03-2023 Seminar Hall, Swarrnim start up 

and innovation 

100 

56 Entrepreneurial Women's day 

Celebration 

06-03-2023 06-03-2023 Seminar Hall Swarrnim start 

up and innovation 

university 

150 

57 Entrepreneurship Festa Millet 

Food 

Fest 

17-03-2023 17-06-2023 Swarrnim 

Science College 

Adalaj 

120 

58 Entrepreneurial Talk series, we 

have invited Mr. Gaurav Modi 

15-03-2023 15-03-2023 Seminar Hall Swarrnim Start 

up and Innovation 

University 

100 

59 Entrepreneurial Talk series, we 

have invited Miss. Harsha 

Bhurani 

16-03-2023 16-03-2023 Seminar Hall Swarrnim start 

up and innovation 

university 

100 

60 Entrepreneurial Talk series, we 

have invited Mr. Vishwa Shah 

20-03-2023 20-03-2023 Seminar Hall Swarrnim Start 

up and innovation 

University 

100 

61 Entrepreneurial Talk series, we 

have invited Mr. Satya Metha 

21-03-2023 21-03-2023 Seminar Hall, Swarrnim start 

up and innovation 

university 

100 

62 Entrepreneurial Talk series, we 

have invited Mrs. Nikita 

Maheshwari 

22-03-2023 22-03-2023 Seminar Hall, Swarrnim start 

up and innovation 

university 

100 

63 Entrepreneurial Talk series, we 

have invited Miss. Himani 

Kankaria 

23-03-2023 23-03-2023 Seminar Hall, Swarrnim start 

up and innovation 

university 

100 

64 Adwitiya 29-03-2023 29-03-2023 Seminar Hall, Swarrnim start 

up and innovation 

university 

100 

65 Entrepreneurial Talk series, we 

have invited Blind Students 

28-03-2023 28-03-2023 Seminar Hall, Swarrnim start 

up and innovation 

university 

60 

66 Series of Infotainment workshop , 

we have invited Students of 10th 

and 12th 

30-05-2023 30-03-2023 Seminar Hall, Swarrnim start 

up and innovation 

university 

100 

67 Series of Infotainment workshop , 

we have invited Students of 10th 

31-03-2023 31-03-2023 Seminar Hall, Swarrnim start up 

and innovation 

100 

68 and 12th university 

69 Entrepreneurial Talk series, we 

have invited MR. Om 

VYASKAR 

27-03-2023 27-03-2023 Seminar Hall, Swarrnim start 

up and innovation 

university 

100 

70 Swarrnim Startup Conclave- 

Entreprenaari 

29-07-2023 29-07-2023 Swarrnim Startup and 

Innovation University, 

Gandhinar 

147 



71 Nurturing youth skill workshop 15-07-2023 15-07-2023 Swarrnim startup and 

innovation university 

33 

72 World Entrepreneurship Day 21-08-2023 21-08-2023 Swarrnim Incubation 

Center 

240 

 

 

 

  



  

  

Activity: Boot Camp for Budding Entrepreneurs  

(Start Your Entrepreneurial Journey with Swarrnim Startup and Innovation University, Gandhinagar)  

On 28th February 2024, Swarrnim Startup and Innovation University, in collaboration with Startup 

Flora (Acolyte Technologies), organised a Boot Camp for Startup Founders at the Adalaj 

Campus from 3:00 PM to 6:00 PM. This event was designed to equip budding entrepreneurs, 

particularly students from the fields of science, engineering, technology, and health sciences, with 

the necessary skills and insights to kick-start their entrepreneurial journeys.  

The boot camp is part of Swarrnim Startup and Innovation University's ongoing efforts to foster 

entrepreneurial talent and encourage innovation across diverse disciplines. By providing hands-on 

training and mentorship, the boot camp aims to inspire and empower students to turn their 

innovative ideas into successful business ventures. Objectives:  

1. Equip Students with Entrepreneurial Skills:  
To provide practical knowledge and essential skills needed to establish and manage a startup, 

focusing on key areas such as ideation, business planning, financial management, and product 

development.  

2. Foster Entrepreneurial Mindset:  
To cultivate an entrepreneurial spirit among students by promoting innovative thinking, resilience, 

and adaptability. This will help participants navigate the challenges of starting and growing a 

business in a competitive market.  

3. Provide Mentorship and Guidance:  
To offer mentorship from experienced entrepreneurs and industry experts who can guide students 

through the complexities of the startup ecosystem, including legal requirements, market entry 

strategies, and operational challenges.  

4. Networking and Funding Opportunities:  
To create opportunities for participants to network with potential investors, mentors, and fellow 

entrepreneurs, facilitating connections that can help students secure funding and valuable 

partnerships for their ventures.  

  

   

  

  

5. Hands-on Learning:  



To engage students in interactive sessions, group activities, and case studies that provide realworld 

insights into the challenges and successes of entrepreneurial ventures.  

Outcomes:  

1. Enhanced Entrepreneurial Skills:  

Students will leave the boot camp with a solid understanding of the critical steps required to start 

and scale a business, including business planning, market analysis, financial management, and more.  

2. Increased Confidence in Startup Management:  

Participants will gain the confidence and motivation to pursue their entrepreneurial aspirations, 

equipped with practical knowledge and skills to overcome startup challenges.  

3. Networking and Investor Connections:  

Through networking opportunities, students will make valuable connections with investors, mentors, 

and fellow entrepreneurs, increasing their chances of securing funding and strategic partnerships.  

4. Actionable Business Plans:  

By the end of the boot camp, participants will have developed actionable business plans and will 

have a clearer understanding of how to pitch their ideas effectively to investors and stakeholders.  

5. Inspiration and Motivation:  

Students will feel inspired and motivated to embark on their entrepreneurial journey, with the tools, 

mindset, and guidance needed to succeed in today’s competitive startup landscape.  

  



  

  

  

  



 



 



  



  

  

Event: Swarrnim Startup Conclave – Women Entrepreneurship  

Date: 29th July 2023  

Venue: Seminar Hall, Swarrnim Startup and Innovation University  

Speakers: Dr. Twinkle Patel and Ms. Piyalee Chattopadhyay  

Participants: 89 attendees 

Theme: Women 

Entrepreneurship 

Introduction:  

The Swarrnim Startup Conclave on Women Entrepreneurship was held on 29th July 2023, 
bringing together 30 innovative startups led by women entrepreneurs. The event aimed to 
provide guidance, mentorship, and support to these startups, while addressing the unique 
challenges faced by women in business. Dr. Twinkle Patel and Ms. Piyalee Chattopadhyay, 
renowned experts in the field of entrepreneurship, shared valuable insights into overcoming 
obstacles and achieving success in today’s competitive startup ecosystem. Participants received 
tailored feedback on their startup ideas, and the best-performing startup was awarded for its 
outstanding business potential.  

Objectives: 1. Empower Women 

Entrepreneurs:  

o  To provide women entrepreneurs with the necessary tools, knowledge, 

and motivation to excel in the entrepreneurial world, helping them build and 

scale their businesses.  

2. Address Startup Challenges:  

o To offer practical solutions to the challenges currently faced by startups, especially 

those led by women, and to help them find innovative strategies to overcome 

these issues. 3. Mentorship and Evaluation:  

o To provide personalized mentorship from seasoned entrepreneurs and 

professionals, helping participants refine their startup ideas and gain actionable 

insights for growth.  

4. Promote Entrepreneurial Innovation:  
o To encourage innovative thinking among women entrepreneurs, enabling them 

to identify new opportunities and develop competitive advantages in the 

marketplace.  



  
5. Foster Networking and Collaboration:  

o To create a platform for networking and collaboration among women 

entrepreneurs, mentors, and industry experts, promoting mutual support and 

knowledge exchange.  

6. Recognize and Reward Excellence:  
o To evaluate the participating startups and recognize the best startup, 

highlighting their potential and offering them visibility and support for further 

growth.  

Outcomes:  

1. Enhanced Problem-Solving Capabilities:  
o Startups facing challenges were able to identify solutions through the guidance 

and mentorship provided by the speakers, boosting their confidence to address 

future hurdles.  

2. Improved Business Strategies:  
o Participants gained strategic insights that helped them refine their business 

models, improve product-market fit, and enhance overall startup viability.  

3. Recognition and Awards:  

o The best startup idea was recognized and awarded, which not only provided the 

winning entrepreneur with validation and encouragement but also inspired 

others to continue working on their ventures.  

4. Strengthened Women Entrepreneurial Community:  

o The conclave fostered a strong sense of community among women 

entrepreneurs, allowing participants to form valuable connections with 

mentors, experts, and fellow entrepreneurs.  

5. Increased Participation in Startup Ecosystem:  
o The event encouraged increased participation of women in the entrepreneurial 

ecosystem, leading to a greater representation of women-led startups in the 

region.  

6. Boosted Entrepreneurial Confidence:  
o Participants left the event with renewed confidence in their entrepreneurial 

abilities, inspired to take their ideas forward and achieve their goals.  



  

  

Below are the some glimpses of the event  

  
  



  

    



  

  

  



   



 
  

  



  

Activity: Entreprenaari 2.0  

(Swarrnim Startup and Innovation University)  

Swarrnim Startup and Innovation University organized Entreprenaari 2.0 on 4th March, 2024 with 

the objective of encouraging, supporting, and promoting women entrepreneurs by providing 

them a platform to meet and network with angel investors, industry mentors, and government 

officials. This event, held under the leadership of the Women Development Cell, headed by Nikita 

Adi Jain, saw active participation from 88 women entrepreneurs who showcased their diverse 

ventures, including handmade jewelry, apparel, herbal cosmetic products, and food items.  

Objectives: 1. Empowering Women 

Entrepreneurs:  

o To encourage and empower women to pursue entrepreneurship by offering them 

opportunities to showcase their products and services, as well as to meet potential 

investors and mentors.  

2. Facilitating Networking Opportunities:  
o To provide a platform where women entrepreneurs can connect with angel investors, 

industry experts, and government officials, fostering valuable business relationships 
and networking opportunities.  

3. Showcasing Women's Businesses:  
o To give a stage for women-led businesses, from small-scale home-based ventures to 

larger enterprises, to display their products and services, enhancing visibility and 
market reach.  

4. Supporting the Growth of Women-Led Ventures:  
o To create a support system for women entrepreneurs by providing mentorship, 

industry insights, and access to resources and networks that can help their businesses 
thrive.  

5. Promoting Economic and Social Development:  
o To promote women’s participation in entrepreneurship, contributing to 

economic growth and enhancing their role in society as leaders and 
changemakers.  

Key Areas Covered: 1. Networking with Angel 

Investors and Mentors:  

o Connecting women entrepreneurs with angel investors and industry mentors 
who can provide guidance, investment opportunities, and business insights 
to help scale their ventures.  



o   
2. Showcase and Promotion of Women-Led Businesses:  

o Providing a platform for women entrepreneurs to showcase their businesses in sectors 
like handmade jewelry, apparel, herbal cosmetic products, and food items, helping 
them gain exposure and recognition.  

3. Government Support and Opportunities:  
o Enabling entrepreneurs to interact with government officials who can provide 

information about schemes, incentives, and support systems available for women 
entrepreneurs at various stages of business growth.  

4. Skill Development and Mentorship:  
o Conducting workshops and panel discussions to develop key entrepreneurial skills, 

such as business planning, financial management, marketing, and digital presence, 
tailored to the needs of women entrepreneurs.  

5. Promoting Social Responsibility and Sustainability:  
o Encouraging women entrepreneurs to focus on sustainable practices in their business 

models and promoting products that are environmentally friendly, including herbal 

cosmetics and organic food products.  

Outcomes:  

1. Enhanced Networking and Business Growth:  
o Women entrepreneurs were able to establish valuable connections with investors and 

mentors, providing them with opportunities for investment, partnerships, and 
business expansion.  

2. Increased Visibility for Women-Led Ventures:  
o The participants gained exposure for their products and services, allowing them to 

reach potential customers, collaborators, and investors, contributing to increased 
sales and market reach.  

3. Mentorship and Support for Scaling Businesses:  
o The event offered entrepreneurs critical insights into growing their businesses, with 

many participants receiving mentorship from industry experts, which will help them 
scale their ventures.  

4. Strengthened Entrepreneurial Skills:  
o Entrepreneurs left the event with improved knowledge in key areas of business 

management, such as financial planning, marketing strategies, and digital 

presence, empowering them to better manage their ventures.  

5. Encouragement of More Women into Entrepreneurship:  
o The success of the event encouraged more women to consider entrepreneurship as a 

viable career path, fostering a community of women leaders and business owners 
who can support each other.  

6. Fostering Economic and Social Impact:  
o Entreprenaari 2.0 contributed to the economic empowerment of women by 

promoting entrepreneurship, which will have long-term positive impacts on the social 
and economic fabric of the region.  

  

  



  

  

  



  



 



  

  

  



  

  

  



  

Event: Vibrant Gujarat Global Summit (VGGS)  

(Swarrnim Startup and Innovation University Participation)  

Swarrnim Startup and Innovation University participated in the Vibrant Gujarat Global Summit 

(VGGS) held from 9th January 2024 to 13th January 2024 at the Sector 17 Helipad Ground, 

Gandhinagar. The biennial event is a prestigious platform aimed at positioning Gujarat as a global 

business hub and attracting investments to the state. The summit serves as a platform for business 

networking, knowledge sharing, and strategic partnerships, bringing together entrepreneurs, 

industry leaders, investors, government officials, and academic institutions from around the world.  

Objectives:  

1. Showcasing Innovation and Entrepreneurship Initiatives:  

o To highlight Swarrnim Startup and Innovation University's contributions to fostering 
innovation and entrepreneurship through its various programs, research initiatives, 
and student-driven startups.  

2. Attracting Strategic Partnerships:  

o To establish partnerships with global investors, businesses, and academic institutions, 
creating opportunities for collaboration in research, technology transfer, and startup 
funding.  

3. Promoting Gujarat as an Innovation Hub:  

o To position Swarrnim University and Gujarat as key players in the global innovation 
ecosystem by showcasing the region’s talent, entrepreneurial spirit, and favorable 
business environment.  

4. Networking and Collaboration:  

o To facilitate meaningful networking between students, faculty, entrepreneurs, 
investors, and policymakers, allowing them to explore potential collaborations and 
partnerships in areas such as technology, healthcare, and business innovation.  

5. Enhancing Global Visibility:  

o To increase the university’s global visibility by participating in an international forum, 
where its initiatives and programs can be shared with a global audience, attracting 
international students, faculty, and investors.  

6. Promoting Sustainable Development Goals (SDGs):  

o To align the university’s entrepreneurship and innovation activities with global 
sustainability goals, encouraging businesses to adopt eco-friendly and socially 
responsible practices.  

  
Key Areas Covered:  

1. Startup Ecosystem and Innovation Support:  



o Showcasing Swarrnim University’s contributions to nurturing startups through 
mentorship, funding support, and incubation services in sectors such as technology, 
health sciences, and business.  

2. Collaboration with Industry Leaders:  

o Engaging with industry leaders and investors to explore opportunities for research 
collaborations, technology transfer, and knowledge sharing.  

3. Skill Development and Entrepreneurial Education:  

o Promoting the university’s entrepreneurship and innovation programs aimed at 
developing skills in science, engineering, technology, and health sciences, 
positioning students to become future entrepreneurs.  

4. Global Business Partnerships:  

o Facilitating interactions between local businesses, international investors, and 
entrepreneurs to foster global partnerships and drive economic growth in Gujarat.  

5. Sustainable Innovation:  

o Highlighting the university's focus on creating sustainable and socially responsible 
innovations, especially in areas such as green technology, renewable energy, and 

healthcare solutions.  

Outcomes:  

1. Strategic Partnerships Established:  

o The event led to discussions and partnership agreements with global investors, 
businesses, and institutions, paving the way for collaborative research and startup 
funding.  

2. Increased Global Recognition:  

o Swarrnim Startup and Innovation University gained international visibility as a leader 
in innovation and entrepreneurship, attracting interest from investors and academic 
institutions around the world.  

3. Strengthened Startup Ecosystem:  

o The university’s participation helped strengthen its role in the startup ecosystem by 
connecting student entrepreneurs with potential investors and mentors, leading to 
opportunities for funding and growth.  

4. Enhanced Collaboration with Government and Industry:  

o Meaningful interactions with government officials, industry leaders, and investors 
led to the exploration of opportunities for collaborative initiatives in technology, 
healthcare, and sustainable business practices.  

5. Promotion of Innovation-Driven Growth:  

o The event showcased Gujarat’s potential as an innovation-driven economy, with 
Swarrnim University contributing to its development through entrepreneurship 
education and support for innovative ventures.  

6. Opportunities for Student Entrepreneurs:  

o Student entrepreneurs gained exposure to a global audience, increasing their chances 
of securing investments and partnerships that can propel their startups forward.  

7. Alignment with Global Sustainability Goals:  

o The university’s focus on sustainable development through innovation resonated with 
global investors and partners, promoting long-term sustainability in entrepreneurship 
and business practices.  



  

  

   



  
  



  

Event: Startup Fest  

(Swarrnim Startup and Innovation University Participation)  

Swarrnim Startup and Innovation University actively participated in the Startup Fest held at 

Science City, Ahmedabad, on 2nd and 3rd September 2023. The event, branded as Gujarat 

Shark Tank, is one of the most dynamic platforms for startups, investors, and industry 

experts to showcase cutting-edge innovations, build professional networks, and explore 

business opportunities. The event was designed to be a premiere destination for innovation-

driven entrepreneurs and to support the startup ecosystem in Gujarat.  

With the participation of 15 startups from Swarrnim Start up and Innovation University and 

over 250 students, the event successfully brought together entrepreneurs, industry leaders, 

and potential investors, providing students with real-world exposure and the opportunity to 

connect with mentors and experts from various fields.  

Objectives:  

1. Showcasing Student Startups:  

o To provide a platform for Swarrnim Startup and Innovation University students 

to present their innovative business ideas and startups, fostering visibility 

and recognition within the Gujarat startup ecosystem.  

2. Skill Enhancement for Student Entrepreneurs:  

o To enhance the entrepreneurial skills of participating students by offering them 

hands-on experience in pitching their startups, presenting their business 

models, and interacting with potential investors and mentors.  

3. Building Networks and Collaborations:  

o To offer participants the chance to network with angel investors, industry 

leaders, and other entrepreneurs, potentially leading to funding 

opportunities and strategic partnerships.  

4. Promoting Entrepreneurial Mindset:  

o To encourage an entrepreneurial mindset among students by immersing 

them in a professional environment where they could engage with like-minded 

peers, mentors, and investors.  

5. Contributing to Gujarat's Startup Ecosystem:  

o To actively contribute to the growth of Gujarat’s startup ecosystem by 

promoting student-driven innovations and creating a fertile environment for 

business development and scaling up.  

  
Outcomes:  



1. Strengthened Entrepreneurial Skills:  

o Participating students from Swarrnim Startup and Innovation University 

significantly improved their entrepreneurial skills through live pitching 

experiences, which helped them refine their business models and sharpen 

their decision-making capabilities.  

2. Increased Visibility for Startups:  

o The 15 participating student startups gained increased exposure within 

Gujarat's thriving business community, drawing attention from investors, 

mentors, and business leaders, enhancing their potential for securing 

investment and partnerships.  

3. Potential Investor Connections:  

o Some student startups were able to initiate conversations with angel 

investors present at the event, laying the groundwork for future funding 
opportunities and collaboration.  

4. Expanded Professional Networks:  

o The event provided an excellent networking opportunity for students, helping 

them build professional relationships with key players in the startup and 

business community, which can further their entrepreneurial journey.  

5. Contribution to the Local Startup Ecosystem:  

o Swarrnim University’s participation played a crucial role in strengthening 

Gujarat's startup ecosystem by showcasing its students' innovative ideas and 

fostering an environment of collaboration and growth.  

6. Increased Student Confidence:  

o The experience boosted the confidence of student entrepreneurs, equipping 

them with a better understanding of how to navigate the challenges of 

building a startup and overcoming common pitfalls in the entrepreneurial 

journey.  

7. Enhanced Skill Development:  

o The event contributed to the skill enhancement of students by providing 

realworld scenarios in which they could apply theoretical knowledge in 

business, technology, and innovation to practical situations.  

NAME OF THE EVENT: startup fest  

VENUE : science city  

PARTICIPANTS : 15 startups  

IMPACT : increased the startup eco system  

BRIEF OF THE EVENT: startup fest was held at science city on 2 nd and 3 rd September,2023 

where  

15 startup of Swarrnim university showcase their startup where around 250 people visited 

and understand the startup  



  

  

  

  



  

  

  

  

  
  

  



  

  

Event: World Entrepreneurship Day 2023  

(Igniting Innovation, Empowering Entrepreneurs)  

Date: 21st August 2023  

Venue: Swarrnim Startup and Innovation University Participants: 240 

students from various disciplines Introduction:  

On 21st August 2023, Swarrnim Startup and Innovation University celebrated World 

Entrepreneurship Day, bringing together 240 students from various disciplines, including health 

sciences, technology, business, and more. This event was designed to foster the spirit of 

entrepreneurship and provide students with essential tools and insights to help them succeed in 

entrepreneurial ventures. Facilitated by internal faculties from the Innovation and 

Entrepreneurship (IE) Department, the event focused on key concepts such as Business Model 

Canvas to help students understand the framework for planning, launching, and growing a startup.  

Objectives: 1. Fostering Entrepreneurial 

Mindset:  

o To nurture and instill an entrepreneurial spirit among students, motivating them 

to think creatively and pursue entrepreneurial endeavors.  

2. Understanding Business Model Canvas:  
o To introduce students to the Business Model Canvas, providing them with a practical 

framework for developing, refining, and implementing business ideas effectively.  

3. Hands-on Learning in Entrepreneurship:  
o To engage students in interactive discussions and hands-on exercises focused on 

building and evaluating business models relevant to their fields of study.  

4. Inspiring Cross-disciplinary Collaboration:  
o To encourage students from diverse disciplines to collaborate, exchange ideas, and 

explore entrepreneurial opportunities across sectors.  

5. Empowering Students with Practical Insights:  
o To equip students with practical knowledge and real-world examples of how to turn 

ideas into scalable business ventures, using tools like the Business Model Canvas.  

  



Outcomes:  

1. Enhanced Understanding of Business Models:  
o Students gained a comprehensive understanding of the Business Model Canvas 

and its application in crafting a business idea, refining value propositions, and 

identifying customer segments.  

2. Development of Entrepreneurial Skills:  
o The event successfully enhanced students' entrepreneurial skills, from ideation to 

business planning, enabling them to conceptualize and develop their own startups.  

3. Increased Confidence in Starting Ventures:  

o Participants left with greater confidence in pursuing their entrepreneurial ambitions, 

having learned practical strategies for setting up and running a business.  

4. Cross-disciplinary Networking:  

o The event fostered cross-disciplinary networking opportunities, allowing students 

to share diverse ideas and collaborate on potential startup concepts.  

5. Stronger Entrepreneurial Ecosystem:  
o This event contributed to building a stronger entrepreneurial ecosystem within the 

university by encouraging students to actively participate in entrepreneurship 

programs and opportunities offered by the IE department.  

  

   



  

  

  



 



 



 



 



 



  

  



  

Activity: Adwitiya – A Journey Towards Success  

Part of the Entrepreneurial Talk Series  

  

Date: 29th March 2023  

Participants: 120 Students (Across University in various schools) and Faculty Members  

Introduction: "Adwitiya – A Journey Towards Success" was a specialized workshop under the 

Entrepreneurial Talk Series at Swarrnim Startup and Innovation University. The event aimed at 

exposing students and faculty to the dynamic world of entrepreneurship through engaging 

discussions with industry veterans and academic experts. The purpose of this initiative was to bridge 

the gap between academic knowledge and industry practices, especially in the context of startups. 

The session brought to light the necessary entrepreneurial skills and provided a forum for 

participants to understand the key requirements to build a successful business. This workshop 

emphasized developing resilience, adaptability, and strategic thinking among the students while 

learning from seasoned entrepreneurs.  

Objectives:  

1. Instill Entrepreneurial Vision:  

o To help students and faculty develop a strategic vision for entrepreneurial ventures 

by understanding market dynamics and business development.  

2. Expose Participants to Real-World Entrepreneurial Practices:  

o To provide an in-depth look at real-world startup experiences and business models 

through interactions with entrepreneurs and business leaders.  

3. Encourage Critical Thinking and Innovation:  

o To foster critical thinking and creative problem-solving, enabling participants to 

think innovatively about market opportunities and challenges.  

4. Build Collaborative Networks:  

o To promote collaboration and networking between students, faculty, and industry 

experts to facilitate knowledge sharing and mentorship.  

5. Develop Practical Skills for Business Execution:  

o To enhance practical skills like pitching, business plan creation, and 

strategic execution, which are essential for entrepreneurial success.   

o   
  

6. Motivate Startup Development:  



o To inspire students to take their startup ideas to the next level by providing them with 

tools, guidance, and resources from successful business leaders.  

Outcomes:  

1. Strengthened Entrepreneurial Attitudes:  

o Participants gained a stronger entrepreneurial attitude, showing increased 

enthusiasm for engaging in entrepreneurship and startup initiatives.  

2. Clarity on Startup Strategies:  

o The workshop offered students and faculty a clearer understanding of startup 

strategies and business models, equipping them to launch and scale businesses 

effectively.  

3. Networking Opportunities:  

o Several participants connected with mentors and potential collaborators, building 

networks that could be beneficial for their entrepreneurial journeys.  

4. Skill Enhancement for Startup Success:  

o Participants developed crucial skills in entrepreneurial decision-making, business 

planning, and execution strategies, which would enhance their chances of startup 

success.  

5. Increased Participation in Entrepreneurial Activities:  

o A noticeable increase in interest and participation in other entrepreneurial programs 

offered at the university, with many students expressing the intent to engage in 

startup development.  

6. Inspiration for Innovative Ventures:  

o The event inspired students and faculty to think creatively about their entrepreneurial 

ideas, leading to the potential for new, innovative startup ventures emerging from 

the university community.  



  



 

  

  

  

  

  



  

  

  

  

  



  



  

  



  



  



  

  

  

Event: Expert Talk on "Entrepreneurship, Market Innovation, and 

Disruption"  

Date: 12th November 2022  

Mode: Online  

Speaker: Mr. Gaurav Kumar (Strategy and GTM Leader at HCL Ltd.) Participants: Students 

of Swarrnim Startup and Innovation University Introduction:  

On 12th November 2022, an insightful Expert Talk was organized by Swarrnim Startup and 

Innovation University, featuring Mr. Gaurav Kumar, a renowned expert from HCL Ltd. The 

session was centered on the theme of "Entrepreneurship, Market Innovation, and Disruption" 

and explored the potential opportunities that arise in disruptive markets. The talk was conducted 

online and provided students with a unique perspective on how innovative business models and 

technologies are transforming industries. This was a highly engaging and informative session aimed 



at helping students understand the dynamics of market disruption and entrepreneurial 

opportunities in the current business landscape.  

Objectives:  

1. Understanding Market Disruption:  
o To provide students with an understanding of market disruption, how it occurs, and 

the impact it has on existing businesses and industries.  

2. Exploring Entrepreneurial Opportunities:  
o To highlight the opportunities available for entrepreneurs in disruptive markets and 

how students can capitalize on these trends.  

3. Inspiring Innovative Thinking:  
o To encourage students to think creatively and embrace innovation in their 

entrepreneurial endeavors, particularly in times of rapid technological change.  

4. Learning from Industry Experts:  
o To allow students to gain insights from real-world experiences shared by a 

professional from the tech industry, learning how to navigate challenges and leverage 

opportunities in business.  

  

  
5. Bridging Academic Knowledge with Industry Practices:  

o To bridge the gap between academic learning and practical industry knowledge, 

ensuring students are better prepared to face entrepreneurial challenges after 

graduation.  

Outcomes:  

1. Enhanced Knowledge of Market Innovation:  
o Students gained a comprehensive understanding of how market innovation works, 

learning about real-world examples of disruption and how these changes can be 

harnessed for entrepreneurial success.  

2. Identification of New Opportunities:  
o The session helped students identify new business opportunities in emerging 

markets, equipping them with the knowledge to spot trends and develop innovative 

business models.  

3. Boosted Entrepreneurial Motivation:  
o The talk inspired students to think beyond conventional boundaries, encouraging 

them to take bold steps in entrepreneurship and explore new and innovative 

approaches.  

4. Practical Insights into Disruption:  
o Participants walked away with practical insights into how companies navigate 

market disruption, and how they as future entrepreneurs can turn challenges into 

growth opportunities.  

5. Connection with Industry Experts:  



o Students had the opportunity to interact with a leading industry expert, helping 

them to establish valuable connections and stay updated on industry trends and 

innovations.  

  

  

  

  



  

  

  

  

  

  

  



  

  



  

  



  

Event: Webinar on "My Story: The Journey of Vayujal - Water 

from Air Anytime Anywhere"  

Date: 19th November 2022  

Organized by: Swarrnim Startup and Innovation University  

Speaker: Mr. Kumar Soni, Founder & CEO, Vayujal Technologies Pvt. Ltd.  

Introduction:  

On 19th November 2022, Swarrnim Startup and Innovation University hosted an engaging 

webinar titled "My Story: The Journey of Vayujal - Water from Air Anytime Anywhere", 

featuring Mr. Kumar Soni, the founder and CEO of Vayujal Technologies Pvt. Ltd. Vayujal, a 

breakthrough startup in the field of water technology, has been recognized as one of the Top 30 

Tech Startups by YourStory. The company focuses on innovative water generation technology, 

producing water from air, addressing global water scarcity challenges. The startup is incubated at 

IIT Madras, and Mr. Soni shared his entrepreneurial journey, the challenges, and triumphs of 

building a successful startup, and the future prospects of sustainable water solutions.  

Objectives:  

1. Inspiration through Real-world Success:  

o To provide students with inspiration by showcasing the real-life entrepreneurial 

journey of Mr. Kumar Soni, from the inception of Vayujal Technologies to its 

recognition as a top tech startup.  

2. Understanding Innovative Water Technologies:  

o To educate students about innovative technologies in water generation, particularly 

how Vayujal’s "Water from Air" technology works and its potential for solving global 

water scarcity.  

3. Exploring the Startup Ecosystem:  

o To give students insights into how startups like Vayujal grow, secure incubation in top 

institutions like IIT Madras, and thrive in a competitive business landscape.  

4. Encouraging Sustainability-focused Entrepreneurship:  
o To motivate students to pursue sustainability-oriented business models, highlighting 

how technology can solve pressing environmental challenges.  

  

  

5. Navigating Entrepreneurial Challenges:  



o To discuss the challenges faced by startups in the water tech industry and provide 

practical lessons on overcoming barriers to success.  

Outcomes:  

1. Increased Awareness of Water Technologies:  
o Students gained a deeper understanding of emerging technologies in water 

production, particularly how atmospheric water generation can offer sustainable 

solutions to water crises.  

2. Inspiration for Aspiring Entrepreneurs:  
o The entrepreneurial journey of Mr. Kumar Soni served as an inspiration for students, 

motivating them to take bold steps toward launching their own ventures, particularly 

in the sustainability sector.  

3. Insights into Startup Growth and Incubation:  
o Participants learned valuable insights into the startup ecosystem, particularly the role 

of incubation centers like IIT Madras in fostering growth and innovation.  

4. Encouragement to Pursue Innovative Solutions:  
o The session encouraged students to think innovatively and focus on solving real-

world problems through entrepreneurship, with a special emphasis on sustainability 

and environmental impact.  

5. Enhanced Knowledge of Funding and Recognition:  
o The event also provided participants with knowledge on how startups can attract 

funding and recognition from platforms like YourStory, enhancing their visibility 

and success.  

  



  

  

  



  
  

  

Activity: Entrepreneurial Talk Series with Blind Students  

Part of the Entrepreneurial Talk Series  

Date: 28th March 2023  

Venue: Seminar Hall, Swarrnim Startup and Innovation University  

Participants: 40 Students and Faculty Members from Blind School, Sector 16, Gandhinagar Co-

ordinator: Dr. Jiju Mathew John, SSIP Coordinator  

Introduction:  



As part of the ongoing Entrepreneurial Talk Series, Swarrnim Startup and Innovation University 

organized a unique workshop on 28th March 2023, inviting students from the Blind School in Sector 

16, Gandhinagar. The aim of this event was to introduce visually impaired students to 

entrepreneurship and innovation, encouraging them to explore self-employment opportunities. This 

inclusive initiative aimed to showcase that entrepreneurial talent can be nurtured in individuals 

with different abilities, emphasizing that challenges can be transformed into opportunities with 

the right mindset and guidance.  

Objectives:  

1. Foster an Inclusive Entrepreneurial Ecosystem:  
o To introduce visually impaired students to the world of entrepreneurship and make 

them aware of opportunities that are open to all individuals, regardless of physical 

limitations.  

2. Motivate Students to Pursue Entrepreneurial Ventures:  
o To inspire blind students by providing success stories of entrepreneurs who have 

overcome challenges, and to encourage them to consider entrepreneurship as a 

career path.  

3. Provide Knowledge on Self-Employment:  
o To educate participants on various self-employment opportunities, tools, and 

platforms that can help them start their own businesses or social enterprises.  

4. Break Barriers in Entrepreneurial Thinking:  
o To challenge traditional views of entrepreneurship and motivate participants to think 

beyond physical limitations, demonstrating that innovative ideas can come from all 

backgrounds and abilities.  

5. Enhance Entrepreneurial Skills and Knowledge:  
o To equip students with basic entrepreneurial knowledge, such as business planning, 

idea generation, and market exploration, making them confident in pursuing their 

ventures.  

  

6. Encourage Collaboration and Support:  
o To create a platform for interaction and collaboration between visually impaired 

students and Swarrnim University faculty and students, fostering a supportive 

community for future collaborations.  

Outcomes: 1. Increased Awareness of 

Entrepreneurship:  

o Participants gained a deeper understanding of the potential for visually impaired 

individuals to succeed in entrepreneurial endeavors, breaking stereotypes about 

entrepreneurship being limited to able-bodied individuals.  

2. Enhanced Entrepreneurial Confidence:  

o The visually impaired students demonstrated increased confidence in exploring self-

employment opportunities and expressed interest in pursuing entrepreneurial ideas.  

3. Strengthened Commitment to Inclusion:  



o The event strengthened Swarrnim University's commitment to creating an inclusive 

entrepreneurial ecosystem, encouraging future initiatives that support students with 

different abilities.  

4. Networking Opportunities:  
o The participants were able to network with faculty and peers, potentially leading to 

mentorship opportunities and continued support for their entrepreneurial journeys.  

5. Motivation for Future Collaborations:  
o The event created a foundation for future collaborations between Swarrnim 

University and institutions serving students with disabilities, fostering a community 

where inclusivity and entrepreneurship thrive together.  

6. Innovation Mindset Development:  
o Participants left the workshop with a clearer understanding of how they can use their 

unique perspectives to innovate and solve problems, developing an entrepreneurial 

mindset that focuses on solutions, not limitations.  

  

 
  

  

  



 

  

  



  

  



  

  

  



  
  

    Swarnim Startup & Innovation University Activity Report 2022  

  

Institute and Department  Swarrnim Incubation Centre.  

Activity Name / Event Name  A talk on Startup Journey  

Date of the event  07/10/2022  

Duration  11.00 AM to 1.00 PM  

Semester  ALL  

Expert Details  Mr. Prashant Sinha  

Faculty Coordinator Details   
(Name, Designation, Contact 

Details)  

Dr. Riddhi Ambavale- 8460158525  

Number of Participants  360  

  

  

  



Objective of the event: (why this event has organize, Brief about Importance of the 

event)  

  

Students and faculties will get to know about the actual need and importanceof incubation center 

and facilities provided by them. On that basis students and faculties will approach for new 

innovations (SSIP event).  

  

Significance/Outcome:   

(Include questions and answer session with expert and students, what students learn 

from this event, include examples shared by expert faculties during the talk etc.)  

The event provided an informative and practical overview of business incubation and 

entrepreneurship. Participants gained valuable knowledge on various aspects such as the startup 

journey, the importance of innovation management, and financial requirements, including 

fundraising strategies. The expert, Mr. Prashant Sinha, shared real-life examples of successful 

startups, and engaged in a Q&A session where key questions such as the necessity of innovation 

incubators, equity division among co-founders, and measuring startup growth were addressed. 

Students left with a deeper understanding of how accelerators and incubators can support their 

entrepreneurial efforts, and how to navigate the financial challenges of launching a startup. It was 

started by Introduction of Expert speaker Mr. Prashant Sinha, done by Dr. Riddhi 

Ambavale, Moderator for this session.   

  

Sir explained about encouraging entrepreneurs, business incubation and accelerators and 

incubators, startup journey, innovation management, financial requirements and fund raising, 

qualities of entrepreneurs.  

  

Sir also answered the questions raised by the students like   

1. Why is it necessary to setup an innovation incubator for promotion of entrepreneurship?  

2. How should equity divided among the co-founders?  

3. How to measure the growth of startups?  

  

Conclusion:   

  

Overall, the session was so informative and more focused on practical aspects of Business 

incubation and opportunities. Students are able to understand the importance of key aspects of 

accelerators and incubators, startup journey, innovation management and how to fulfill the 

financial requirements and raise capital for the startups.   

  

Photographs:  

  



 



 



  
  

  

  
  



  
  

  

  

  

  

  

  

  

  

  

  

  

  

  

 


